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Two More of the Biggest Companies in Dallas 


Find There’s No Truck Like the Autocar 
















oe. 1925 | 





4-cylinder Autocar owned by The Boedeker 
Manufacturing Company, Dallas, Texas 


Direct Factory 
Branches or 


Affiliated 


Representatives 
in 66 cities 


* Albany 
*Allentown 
Altoona 
*Atlanta 
* Atlantic City 
* Baltimore 
Binghamton 
*Boston 
*Bronx 
*Brooklyn 
*Buffalo 
*Camden 
*Canton, Ohio 
*Charlotte 
*Chester 
*Chicago 
*Cleveland 
Columbus 
Cumberland 
* Dallas 
Denver 
* Detroit 
*Erie 
*Fall River 
*Fresno 
Harrisburg 
*Indianapolis 
*Jersey City 
Lancaster 
*Lawrence 
*Los Angeles 
*Memphis 
Miami 
*Newark 
*New Bedford 
*New Haven 
*New York 
*Norfolk 
*Oakland 
*Paterson 
*Philadelphia 
*Pitt sburgh 
*Pro vidence 
*Rea ding 
*Richmond 
*Rochester 
*Sacr amento 
*San Diego 
*San Francisco 
*San Jose 
*Sche nectady 
Scra nton 
Sha mokin 
*Spr ingfield 
*St. Louis 
*Sto ckton 
*Tampa 
Utica 
*Washington 


West Palm Beach 


Wheeling 

Wilk es-Barre 

Williamsport 
*Wilmington 
*W orcester 


York 


The Largest Ice Cream Company 
in Dallas 


The Boedeker Manufacturing Company, 
with its production of a million gallons of ice 
cream in 1925, enjoys the distinction of being 
the largest ice cream manufacturer in the city 
of Dallas. They recently wrote to the Dal- 
las Autocar Branch: 


“A little over two years ago we purchased 
our first Autocar truck, which we pushed into 
real hard service. Since that time we have 
purchased our fourth. 


“We find these trucks most economical in 
cost of operation, and our drivers soon found 
out the advantages of the short wheelbase in 
downtown driving. 

“We are well satisfied with Autocar trucks 
and are pleased to recommend them to anyone 
in need of heavy duty trucking equipment.” 


4-cylinder Autocar owned by the Southern 
Ice & Utilities Company, Dallas, Texas 





The Largest Ice Company in the 
Entire Southwest 


In the early spring of 1925 the Southern 
Ice & Utilities Company of Dallas bought 
their first Autocar, because of (1) its easy 
handling, (2) its sturdy construction, (3) its 
reputation for tire and gasoline economy. 
Now that this truck has been in service for 
over a year, Mr. L. W. Dawley, Manager 
of the Company, writes as follows about it: 


“Fifteen months ago we purchased a Model 
H_ 4-cylinder Autocar. Upon looking over 
the records, we find that we have not spent 
a single cent for upkeep on this truck with 
the exception of oil and grease. This we con- 
sider a very remarkable record, and we are 
glad to state that we are purchasing another 
Model H for Ranger, Texas, on account of 
the excellent service we have received from 
our first Autocar.” 


Autocar Sales and Service Company of Texas 


2701 Main Street, Dallas 


Direct Factory Branch of The Autocar Company, Ardmore, Pa., Established 1897 


Robert R. Harper, Manager 


Autocar 


*Indicates Direct Factory Branch 


Telephone 7-1529 








Trucks 
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Everybody's Christmas Newspaper 








HE visit of Santa Claus to Dallas is essentially a mews feature 
for The Dallas News. As such it multiplies the Yuletide 
pleasure afforded by this newspaper to its readers, adds immeasur- 
ably to its interest value and gives it an advertising influence beyond 
all reckoning. (@ In vo/ume of circulation The News is supreme. 
In advertising resultfulness it is far more so. 


Che Ballaz Morning News 


OLDEST NEWSPAPER IN DALLAS * * OLDEST BUSINESS INSTITUTION IN TEXAS 
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The Efficiency Desk | 


is a desk-shaped “Y and E” Filing Cabinet 

















7. 


Da 


















































~ JM 




















Efficiency Desks 


Fire-Wall Steel Filing 
Cabinets 


Hercules Steel Filing 
Cabinets 


Wood Filing Cabinets 
Blueprint Files 


Machine Accounting 











Equipment 
Steel Shelving Systems 5 == We 
Record Filing Saf G7 —= WN 
ecord Filing Safes _— \\ 











Transfer Cases 
Shannon Arch Files i. all your working records close to hand, filed 
Metal Indicators by “Y and kK” systems—systems which make every 
paper or card easy to find in a moment, and which give 





Filing Systems “ 

Card Recoed Systems ou the benefit of all our study of business forms and of 
Folders indexing methods. 
Guides Ask us to make a tentative recommendation for an 
ria Efficiency Desk with complete Systems for you person- 


ally, and for other executives or employees in your 
company. Offered in fifty models, there’s a desk with 


special systems for every user. 


Call or phone for information and free literature. 
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Volume 5 December, 1926 No. 12 


The Annual Report of the Dallas 


Chamber of Commerce 


President E. R. Brown Briefly Reviews the Outstanding Accomplishments of the 














Organization During 1926 


=—ee—WHE stockholders of a great 
SA) G4GY| corporation meet. The presi- 
ae aus dent rises to read his an- Sle 
eres) nual report. Does he SL 

sas=— stress the fact that ‘ 
the existence of the busi- 
ness gives employment to 
labor; tonnage to the rail- 
roads; a market for raw 
material? No. He stresses 
profits—dividends for his 
hearers. 


The American demands 
the concrete in business. 
If he invests $100 he 
wants it to be worth $107 
in 365 days. He will ad- 
mit the fundamental im- ‘We 
portance of the theoretical Wary 
considerations, but his judg- W@W 
ment, in the last analysis, is | 
based on one factor: Does it 
pay? 

A Chamber of Commerce is, or 
should be, a business in- 
stitution. As such it —_.« 
should be judged, from jag 
the community standpoint, : 
by the same standards as 
a private enterprise. With 
the added handicap that 
its profit and loss statement cannot be. measured in 
terms of dollars and cents, as no device has been 
perfected whereby an aecurate monetary valuation 
may be placed on service. A Chamber of Com- 
merce, basically, is a service. 


It therefore gives me pleasure to be able to come 
before you, the stockholders in the great business 
organization known as the Dallas Chamber of Com- 
merce, and say: “The $125,000 you have invested 
represents less than 2% of the work of the insti- 







Commed 










“Power House of the Famous Dallas Spirit” 


tution that can be measured in dollars 
and cents.” It is known, for instance, 
that the 90,500 convention visitors 
that were brought to Dallas 
in 1926, largely through the 
efforts of your Chamber of 
Commerce, spent $3,054,375 
during their stay. Of the 
484 new concerns opening 
here in 1926, 79 were se- 
cured through the Indus- 
trial Department. These 
firms added $1,042,800 to 
the city’s payroll. Known 
savings to individual Dal- 
las shippers through in- 
formal and formal rate 
be adjustments were in ex- 
ae cess of $150,000. Local 
y firms have sold $7,251 
worth of merchandise through 
the trade opportunity section of 
“Dallas Weekly.” The Fire Pre- 
vention Committee was not only 
successful in reducing a 
rate increase from 15 to 6 
per cent, saving Dallas 
$270,000, but through its 
activities is largely cred- 
ited with this year’s re- 
duced fire losses—$643,- 
126 for the first ten months of 1926. These are 
the tangibles—the accomplishments that can be 
weighed, inspected and passed upon. They are 
your cash dividends. 


Yet, as I look over the reports of the eleven de- 
partments that make up the organization, I am not 
satisfied with giving these first place. It is not 
that which is seen that is always of greatest 
value. Let us examine some of the broader, 









more fundamental activities of the organization. 
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Left: Gus W. Thomasson, President, Wholesale Mer- 
Right: B. A. Evans, President, 


chants’ Association. 
Manufacturers’ Association. 


I cannot choose a better illustration 
for my purpose than transportation. 
Transportation is essential, vital to 
the growth and prosperity of Dallas. 
The work carried out in this single 
year is more than worth the cost of 
your Chamber of Commerce since its 
beginning. Dallas has as efficient a 
package car service, as well-rounded 
facilities for delivering Dallas mer- 
chandise to Southwestern merchanis, 
as any city in the country has in 
relation to its own trade territory. 
Your Chamber may justly take credit 
for this. The Consolidated Rate Case, 
started in 1922, will be brought to a 
successful close, we have reason to 
believe, before New Year’s Day. A 
favorable decision will enhance the 
advantages of Dallas both from a 
distributing and manufacturing stand- 
point and will remove from _ the 
shoulders of Dallas business an un- 
equitable burden that retards progress 
and taxes enterprise. The interests 
of the interior cotton centers were 
defended by your Chamber of Com- 
merce in the Cotton Rate Case, a case 
that strikes at the very heart of the 
prosperity of Dallas and the com- 
munities of Northern Texas. 


Another phase of transportation 
that has been given a great deal of 
attention during the year is the mat- 
ter of highways. Dallas County has 
splendid roads, but breaks in these 
arteries of communication after pass- 
ing the borders of our county were 
forcing thousands of motorists, many 
of them buyers, to visit other market 
centers or reach Dallas over a cir- 
cuitous route. Several of these busi- 
ness obstacles have already been 
eliminated and new and more direct 
highways into Dallas authorized. 

So much for transportation. 

Money can buy machinery; build 
plants; develop distributing agencies, 
but it cannot buy good will. Good will 
is the offspring of Service and Fair 
Dealing. In building this invaluable 
asset the individual Dallas merchant 
does so primarily for his own inter- 
est, but the city benefits. The Cham- 
ber of Commerce builds good will for 
Dallas and the merchant profits. The 
Southwestern Development Service is 
a symbol of selfish altruism. It has 
for its purpose the aim to help South- 
western communities to help them- 
selves; to increase their prosperity; 
to broaden their environment. Their 
success is our success; their good will 
our profit. Nor does our service to 


the Southwest end with the work 
of this department. The Dallas 
Chamber of Commerce recog- 
nizes that this city is not an 
isolated, self-contained unit. The 
efforts put forth by this insti- 
tution react, not alone to the 
benefit of Dallas, but to the en- 
tire Southwest, the Southwest 
that furnishes the lifeblood of 
our city. 
Wings for Tomorrow 

Great air liners; speedy ex- 
press planes; plodding freight 
carriers of the upper air. A 
vision today—a necessity to- 
morrow. This year the seed has 
been planted that in the coming 
years will ripen into a tangible 
benefit, a valuable asset to the 
commercial needs of that Great- 
er Dallas. Already the Government 
has established a meteorological and 
radio station to guide the riders of 
the Texas skies; the air mail has 
come to Dallas and Dallas is learning 
to use the wings of wind to speed its 
business. 

This work of your Chamber of Com- 
merce cannot be measured by saying 
that it is worth one million dollars 
or ten million dollars to the city. 
Fundamentals cannot be valuated. 





E. R. BROWN 
President, Dallas Chamber of Commerce 


Neither can we say that the indus- 
trial research work of the Chamber 
of Commerce brought every new con- 
cern that came to Dallas in 1926; 
that the increase of 14,100 in pop- 
ulation was due to the publicity work 
of the organization; that the increase 
in crop values in Dallas County 
through diversification was made pos- 
sible through the educational work of 
the Agricultural Department. Like- 
wise we can not claim a certain set 
percentage of the wholesale and 
retail business because of the 
265,000 pieces of direct-by-mail 
sent to the merchants of this 
territory, the 257 advertise- 
ments carried in the leading 
dailies of the Southwest, the 
steady, day by day, routine 
work of the departments en- 
trusted with the furthering of 
the interests of the wholesale 
and retail markets. 

We can, with justice, say that 
none of these things would not 
have been carried to completion 
so successfully but for the work 
of the Chamber of Commerce. 


In the final analysis it is not 
so much what your Chamber of 
Commerce has done during the 


Left: 
sociation. 
Junior Chamber of Commerce. 


past year as what it has caused to be 
done that justifies your past and fu- 
ture investment in its work. A gen- 
eral, standing on a hillside, throws 
his troops against the enemy. First 
he hurls his infantry on the center; 
then he orders his cavalry to charge 
the flanks. He plans, supervises and 
co-ordinates all the various elements 
at his command. The same army, 
under one general, will succeed where 
the same army, under identical condi- 
tions but with another leader, will 
fail. 


Your Chamber of Commerce is the 
general leading’ Dallas onward to vic- 
tory. It co-operates, co-ordinates, 
even at times commands. Through its 
actions it has merited the powerful 
support of the press; the moral and 
active support of the many civic or- 
ganizations of the city; the help and 
guidance of its committees. All made 
possible by the fighting infantry— 
the membership. 


In conclusion, let me quote you the 
words of Alfred Pearce Dennis: “The 
things that are seen are temporal. 
These seem so real, so obvious. Yet 
the human mind, capable of spinning 
the gossamers no less than forging 
the anchors of thought, creates out 
of stuff as unreal as the troubled 
dreams of a sleeper that which will 
outlive the cloud-capped towers, the 
gorgeous palaces.” 

There you have the key to the great- 
est accomplishment of the Dallas 
Chamber of Commerce in 1926, in the 
years gone by and, we hope, the years 
to come. The human mind of the 
people of Dallas, expressed through 
their Chamber of Commerce, creating 
out of their dream of a greater, a 
more successful Dallas, that which 
will outlive them. 


——_o0——_- 


The Cover This Month 


7... photograph shown on the 
cover of this issue of “Dallas” 
was made by Chas. C. McAnally. It 
was taken from the west end of the 
viaduct and shows the extent to which 
the skyline of Dallas, already famous 
throughout the United States, has 


grown during the last two years. At 
the left of the picture the new Dallas 
Cotton Exchange can be seen. The 
skyline now stretches, unbroken, for 
almost two miles. 





Ray Shelton, President, Retail Merchants’ As- 
Right: Roy Autry, President, Dallas 
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Directors, Dallas (Chamber of (ommerce 





O. S. Boccrss Gro. Wavertey Briccs E. R. Brows _F. A. Brown C. E. Carper 
Secretary, Higginbotham- Vice President, City President, Magnolia Petro- President, Graham Brown President, Dallas Power & 
Bailey-Logan Co. National Bank leum Company Shoe Company Light Co. 





i? 


Rosser J. Coxe T. M. CuLtum L. O. Dantretr W. T. Davis B. A. Evans 
Attorney President, Cullum & Boren President, Daniel Millinery Manager, John Deere Plow Vice President National 
Company Company Company Casket Co. 


Eart Fain Artuur L. Kramer Porter Linpstry _ _ Louis Lipsitz _ A. M. Matson 
President, Shippers Compress President, A. Harris & Co. Member of Firm of J. W. President, Harris-Lipsitz General Manager, Butler 
t? Warehouse Co. Lindsley & Co Lumber Co. Brothers 





C. L. Norswortuy H. A. Ovmstep Cuas. L. Sancer Huco ScHoELLKopr Ray SHELTON 
President, C. L. Norsworthy President, Olmsted-Kirk Co. Investments Vice President, The Schoell- Vice President, Shelton 
Co., Ine. kopf Co. Chevrolet Co. 
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Working For a 
Greater Dallas 








we, * 














Upper view: The Transportation Department. This 
Department occupies one-half of the fifth floor. The 
Board Room occupies the other half. 

Right: Front section of the first floor. In the 
foreground: Office of the General Manager and the 
Manufacturers’ Department. In the background the 
Wholesale Merchants’ Department, the Southwestern 
Development Service and the Highway Department. 

















Right: Front half of the second floor. Departments 
shown in this view are: Accounting, Purchasing, 
Office, Membership-Service and Junior Chamber. 
Lower: Back section of the second floor. In the 
foreground are the offices of the Sheldon Forum of 
Fundamentals. In the background: Publicity, For- 
eign Trade and Magazine “Dallas” Departments. 
The County Home Demonstration Agent's office and 
the Library are also on this floor. 











Lower right: A rear view of the first floor. Left 
foreground: Dallas Hotel Men’s Association, Conven- 
tions and Retail Merchants’ Department, Office of 
the Assistant General Manager, Dallas Automotive 
Trades Association. Left: The Industrial Depart- 
ment, National Air Transport, Inc., Agricultural 
Department. 

















The pictures on this page show three of the five 
floors of the Chamber of Commerce Building. On 
the third ficor is the office of the South Central 
Division of the United States Chamber of Commerce, 
meeting rooms and multigraph department. The 
Dallas Open Shop Association, Merchants’ Protective 
Association, Dallas Real Estate Board and the Kess- 
ler Plan Association occupy the fourth floor. 











—Photos by Rogers. 
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‘ rans portation 
HE Transportation Committee 
4% up to and including November 
24th, held twenty-one meet- 
ings. In addition, a number of 


meetings of subcommittees of the 
general committee were held during 
the year. At these meetings a num- 
ber of visitors were entertained and 
participated in the consideration of 
many matters relating to the trans- 
portation welfare of Dallas. 


URING the year the Transporta- 

tion Department participated in 
a number of formal cases before the 
Interstate Commerce Commission, in- 
volving rates or service of general 
interest to Dallas and its shippers. 
There follows a brief outline of the 
more important cases in which the 
department participated: 























Interstate Commerce Commission 
Cases 


(a) Consolidated Southwestern 
Cascs, involving rates on classes and 
commodities, within and to and from 
the entire Southwestern territory. 
One of the principal cases consoli- 
dated is complaint filed by the Dallas 
and Fort Worth Chambers of Com- 
merce, et al, seeking a more equi- 
table adjustment of class and com- 
modity rates to Dallas, Fort Worth, 
and other Northwestern Texas cities. 
Recently the defendants in those pro- 
ceedings filed a petition with the 
Commission seeking a reopening of 
a number of individual cases which 
petition, if granted, would, we feel, 
affect the decision of the Commission 
in the Consolidated Southwestern 
Cases. We prepared and filed with 
the Commission an extensive reply in 
opposition to the granting of the peti- 
tion. It is anticipated that a decision 
will be reached in the Consolidated 





ePID 


Southwestern Cases about the first of 
the coming year, and we are confident 
that decision will be most favorable 
to the interests of Dallas. 


(b) Five per cent increased rate 
proposal defeated. This proceeding 
is known as Ex parte 87, in which 
the Western Carriers sought a flat 
increase of five per cent in all rates 
in the Western Territory regardless 
of the existing level in any particular 
territory. Feeling that rates in 
Southwestern Territory were already 
sufficiently high, and being certain 
that the rates to and from Dallas 
were higher than the general level 
of rates in the Southwest or in other 
parts of the Western District, the 
Transportation Department assumed 
the leadership in defeating the pro- 
posed increase insofar as it would ap- 
ply in Southwestern Territory. Sev- 
eral hearings were attended; many 
elaborate exhibits were prepared; ex- 
tensive briefs were filed, and the case 
was orally argued before the entire 
Commission by the Manager of the 
Transportation Department. The De- 
partment, in opposing the proposed 
Increase, did not assume the position 
that the Southwestern Carriers were 
not entitled to a reasonable return up- 
on a reasonable value of their prop- 
erty devoted to the public service, but 
rather took the position that they 
were now earning such a reasonable 
return, and that before any increase 
in rates should be made in this terri- 
tory, a leveling process should be ef- 
fected, thus placing Dallas in a more 
equitable position as to transporta- 
tion rates, and that the proposed in- 
crease, or the burden thereof, would 
fall more heavily upon those cities in 
the Northeast Texas group by reason 
of the higher level or rates now ap- 
plicable thereto. We are gratified to 
report at this time that the Commis- 
sion sustained our position; denied 
the increase sought, and in its report 
practically sustained our position 
that the carriers in the Southwestern 
group were earning the rate of re- 
turn to which they are entitled under 
the Transportation Act of 1920. 


It would be difficult to estimate 


(Continued on page 23) 





Wholesale 
Merchants 


T HE Dallas Wholesale Merchants’ 
IS Association, under the presi- 





dency of Gus. W. Thomasson, 
has experienced a_ successful 
year during 1926. While it is true 
the “carry-over” of purchasing power 
was impaired during the first six 
months of the current year be- 
cause of crop failure in South Cen- 
tral Texas, yet, a gain in volume of 
sales was registered during that 
period. The totals for the last six 
months are not available, but more 
merchants visited the Dallas market 
during the fall season than during 
any previous buying period, and a 
larger number of refund checks have 
been sent merchants than during any 
past season. 


























During the year 1926 an extensive 
advertising campaign has been used 
to keep Southwestern retailers ac- 
quainted with this market. It may 
be interesting to note that 260,000 
pieces of direct-by-mail advertising 
were distributed to our mailing list 
of more than 29,000 merchants, and 
advertisements were carried in 257 
newspapers, reaching every section 
of Texas, Southern Oklahoma, South- 
western Arkansas, Northern and 
Central Louisiana, and New Mexico. 
In addition, seven style shows were 
held with a total attendance of more 
than 25,000 people. 


The Wholesale Luncheon Club has 
held regular meetings and has pro- 
vided interesting programs. Under 
the competent direction of M. I. 
Freedman, who served the major part 
of the past year as president, and 


(Continued on page 30) 
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Conventions 


Y the end of 1926 Dallas will 
B have entertained a larger num- 
% | ber of conventions than any 
2) previous year in the city’s 
history. As this report goes to 














press, a total of 302 conventions 
or similar events. bringing  visi- 
tors to Dallas will have been held 
during the year, or are scheduled dur- 
ing the remainder of December. At- 

















tendance at these conventions totals 
90,500, according to records compiled 
as carefully as possible. The State 
Fair, with its attendance of more 
than a half million, is not included in 
the list, and neither is any convention 
bringing fewer than 25 out-of-town 
people. 

The number of conventions easily 
exceeds any previous year, shown as 
follows: 


EE AO EON TOE 115 
ES nO 180 
te EEE. ET Oe A 145 
1 ee eae ee 244 
RES S Ae ar enki ee 302 


Visitors Spend $3,054,375 

The generally adopted estimate of 
expenditures by convention visitors 
in a city is $11.25 a day. Since the 
stay of the average convention visitor 
is three days—some conventions last- 
ing only one day, others extending 
over a week—this would mean $33.75 
per delegate for the 90,500 visitors 
here the past year, or a total of 
$3,054,375 in new money placed in 
Dallas’ trade channels. This would 
average considerably above $8,000 a 
day. Perhaps greater than the finan- 
cial returns is the fact that conven- 
tion visitors cannot fail to be im- 
pressed by Dallas and will give the 
city valuable publicity among their 
friends. As a result of conventions, 
moreover, Dallas has secured many 
thousands of lines of publicity the 
past year in newspapers, trade publi- 
cations and class magazines that will 
react favorably for the city, as well 
as for all of Texas and the South- 
west. Conventions here are valuable 
in that they enable local people to 
benefit from the dissemination of new 
ideas and receive stimulus from 
direct contact with national leaders. 
Activities of Convention Department 
N file in the Convention Depart- 
ment are kept the names of 
every organization in the Nation that 
holds conventions. Some 500 of these 
were given attention this year, no 
one being invited, of course, save 
where the local interested group was 
favorable. Getting consent of local 
groups to go after their conventions 
takes perhaps more of the time of the 
Department than any other task. The 
Manager of the Department attended 
the convention of the International 
Association of Convention Bureau 


Managers at Buffalo, and he and 
other representatives of the Chamber 
made trips during the year to Wash- 
ington, New York and various other 
points to aid in securing conventions. 
Assistance has been given in securing 
publicity for conventions, in handling 
hotel reservations, arrangements for 
auditoriums, making applications for 
special railroad rates, sending letters 
and special printed matter to all 
members to increase attendance at 
specific conventions, arranging auto- 
mobile trips and other entertainment 
and in handling a thousand and one 
other details that make for securing 
and pleasing conventions and their 
visitors. 
. important national gather- 

ings entertained the past year 
were the American Medical Associa- 
tion, American Institute of Banking, 
American Association of Petroleum 
Geologists, National Pan - Hellenic 
Congress, American Radium Society, 
Medical Woman’s National Associa- 
tion, Associated Traffic Clubs of 
America, National Association of 
Apela Clubs, American Railway As- 
sociation, Medical and Surgical Sec- 
tion, Certified Milk Producers Asso- 
ciation of America, Jewish Consump- 
tives’ Relief Society, American So- 
ciety of Clinical Pathology, American 
Plan Open Shop Conference. 

Record Broken on National 

Gatherings 

HE outlook for 1927 as a conven- 

tion year is exceedingly bright. 
More national conventions than ever 
before have been secured, among 
them being: Department of Superin- 

(Continued on page 29) 


Retailers 





- RETAIL 
+ | MERCHANTS 


























NDER the leadership of Ray 
| Shelton as president, with 
i Herman Philipson as vice pres- 
[2] ident, the Dallas Retail Mer- 
chants’ Association has carried out, 
the past year, several activities of 
chief interest to the retail market 
and has fitted in as an important cog 
in various general movements of the 
Chamber of Commerce or other 
organizations, 

Two of the most successful one- 
day good will trips in the history of 
the city were handled under the 
auspices of the Courtesy Caravan 
Committee, with Otto Lang as chair- 
man. These trips, whch included in 
the personnel business men and citi- 
zens from every walk of life, were 
sent to Terrell and Kaufman and to 
Sherman and Denison, with stops also 
at intervening towns. In addition to 
building good will for our city, these 
trips enable Dallas people to keep 
in touch with the substantial develop- 
ment of the splendid cities and towns 
surrounding Dallas. 

(Continued on page 28) 
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Manufacturers 


|N the spring of 1926 the Man- 
I ufacturers’ Department under 
3\_? | the presidency of B. A. Evans, 
~4)|) was requested by the Depart- 
ment of Commerce to co-operate in 
taking the biennial census of the 
manufacturers. In itself, merely a 
routine matter, its result was by far 
the most outstanding event of the last 
twelve months. Dallas-made products 





























had increased more than 30% in value 
between 1923 and 1925! 

Partly as a result of this, the de- 
partment determined to conduct a 
constructive educational campaign 
designed to call attention to oppor- 
tunities for profitable manufacturing 
investments and to prove, beyond any 
reasonable doubt, that Dallas had 
arrived as an industrial center. 

As a preliminary it was necessary 
to straighten and _ strengthen the 
channels of the community’s in- 
dustrial thought. For several years 
there had been a growing tendency 
to think of the “industrial era” as a 
goal to be attained some time in a 
not very definite future. The Manu- 
facturers’ Department knew that 
this was due, in a measure, to the 
efforts it had made to arouse the 
people of Dallas to a realization of 
the necessity for making the factories 
of the city full partners in its com- 
mercial life, along with the already 
highly developed wholesale and retail 
trades. It was also determined to 
forego the abstract for the concrete, 
the general topic of manufacturing 
for the specific story of the individual 
factory. 

In order to do this it was necessary 
to visit the factories, talk with the 
managers and learn from them the 
causes of their success. The results 
were quite as surprising, in many in- 
stances, to the department as they 
were to the general public. It was 
already known that Dallas cotton 
machinery was well established in all 
of the cotton-growing regions of the 
earth; that Dallas saddles graced the 
backs of thoroughbreds in a dozen 
countries. But it was interesting to 
find that Dallas food products were 
on the shelves of grocers in every 
section of the United States; that al- 
most every drug store from coast to 
coast was supplied with curb service 
trays from this city; that practically 
every oil field used Dallas-made sup- 
plies; that hardly a factory visited 
regarded the limits of the Southwest 
as the boundaries of its territory. 
Automobile bodies made in Dallas 
are displayed in Chicago, San Fran- 
cisco and New York. The most ex- 
clusive men’s shops. stock Dallas- 
made hats, ties and shirts. 


With these facts as a base, the 
(Continued on page 35) 
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Southwestern 
Develo pment 


47 F good will and association have 
ie 





cash value, a million dollar 
? || dividend might be paid to Dal- 
A) las through the Southwest 
Development Service Department of 
the Chamber of Commerce. Contin- 
uing the activity of this Department, 
established in the spring of 1925, an 
intensive year’s work has been de- 
voted to serving the communities of 
the great Southwest and bringing 
them into closer relation with Dallas. 


When 1925 closed, this Department 
had established definite contacts with 
407 communities in Texas and ad- 
joining States. In 1926 it has in- 
creased this number to 1,168. In 
each of these 1,168 towns there are 
one or more individuals who have re- 
ceived communications from the 
Southwest Development Service or 
have been visited by its representa- 
tives. They have been made to feel 
that Dallas welcomes every oppor- 
tunity to co-operate with them in 
building a greater and more prosper- 
ous Southwest. 


In 422 of these communities, some 
form of actual service has been ren- 
dered. Possibly assistance has been 
given in the organization of a Cham- 
ber of Commerce—this has been done 
in fifty-two instances. Or, co-opera- 
tion and information have been 
given in fostering some community 
development plan. In numerous cases, 
much research has been done to help 
a community solve a development 
problem and increase its own pros- 
perity. 

Two hundred and seventy personal 














i mio) | 


lh 

visits by the manager of the Depart- 
ment have been made to 182 different 
towns in Texas, Oklahoma, and Ark- 
ansas. Practically all of these visits 
were made in response to invitations 
from local organizations wishing to 
take advantage of any service Dallas 
might have to offer them. In each 
such community, meetings were held 
with the local Chamber of Commerce 
and other groups of citizens, includ- 
ing farm organizations. In most in- 
stances. visits were made to_ indi- 
vidual business men in the town, 
where personal views of commun'ty 
problems and plans were obtained. In 
turn, when these business men 
visited Dallas, they were recognized 
and welcomed. 

Other representatives of the De- 
partment, including volunteer speak- 
ers and specialists, visited 40 com- 
munities. These were Dallas citizens 


ST DEVELOPMEy, 
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whose help was secured for other 
towns 
Service. 
las people when 


through the Development 
The ready response of Dal- 
invited to donate 


their services to outside sections 
proved a- most pleasing feature of the 
year’s work. 
Looking Towards Dallas 

S a result of the contacts, serv- 

ices and visits, the Southwest 
Development Service is now receiving 
a constant stream of visitors and 
communications from all parts of the 
Southwest, most of them having to 
do with community problems. More 
than 200 Chamber of Commerce secre- 
taries have visited the Department’s 
offices in 1926. This is more than 

(Continued on page 34) 














Publicity and 
Foreign Trade 


OSSIBLY the outstanding con- 
tribution of the Publicity De- 
partment to the general work 
of the organization was the 


ie 





establishment, in February of this 
year, of the trade opportunity serv- 
ice. Since its organization, 264 
trade opportunities have been run. 


An analysis of the results is interest- 
ing. In fifty-four instances merchants 
have definitely advised that their re- 
quirements were filled in Dallas; 
thirty-five firms were in contact with 
Dallas merchants but had not ordered 
at the time of their reply; fourteen 
could not find what they wanted in 
this city and nine had purchased in 
other market centers. Results from 
the other trade opportunities, 152 in 
number, have not been determined at 
this time. 

The importance of this work lies 
in its possibilities rather than in the 
results shown to date. The average 
known ratio of purchases to inquiries 
is 1 to 5 and this ratio will be 
materially raised when replies are 
received from the outstanding in- 
quiries. If the number of trade op- 
portunities can be increased, and the 
quality maintained, this service can 
be of definite, concrete value to the 
merchants of the city. The first steps 
leading towards this end have already 
been taken and advertisements are 
now appearing in mediums reaching 
12,700 Southwestern buyers. 


The Home of Diversification 
HE duties of this department are 
so diversified that to attempt to 
report its activities without the aid 
of statistics is difficult, so difficult 

that it borders on the impossible. 
For example, 175,000 pieces of 
literature describing the many and 
varied aspects of the commercial life 
of the city were distributed this year 
and 10,951 letters requesting in- 
formation about Dallas were an- 
swered during the same period, be- 
sides 5,475 telephone requests for 
similar data; 572 pictures and 184 

(Continued on page 31) 














Industrial 
Department 
oo of the Industrial De- 
partment show that for the 
first ten months of 1926 (to 
November 1) 484 new busi- 
nesses were established in Dallas. 
Of this number, 112 were branches 
of foreign corporations and 372 were 
local concerns. Of the foreign con- 
cerns, 82 were factory branches, 
established in Dallas to serve the 
Southwest, 14 were branch man- 
ufacturing plants, 37 were dis- 
trict offices, 11 were retail chain 
stores, and 18 were listed as miscel- 
laneous. Of the local concerns, 47 
were manufacturing plants, 29 were 
sales offices, 136 were retail estab- 
lishments, 32 were wholesalers or 
jobbers and 128 were miscellaneous. 
Under miscellaneous were listed ac- 
countants, attorneys, real estate, in- 
surance, contractors, investment of- 
fices, and similar businesses. 

Thus during the first ten months of 
1926 a total of 61 new manufacturing 
plants were established in Dallas, 64 
wholesale and jobbing concerns, 66 
sales or district offices, 157 retail 
establishments, and 146 miscellaneous 
concerns. 

During the period covered by this 
report, the Industrial Department 
established contact with more than 
2,000 concerns throughout the coun- 
try that are interested in establish- 
ing manufacturing plants, factory 
branches or sales offices in the South- 
west. Information concerning Dal- 
las and the Southwest was furnished 
these concerns, and in about 300 in- 
stances detailed reports were pre- 
pared, giving a thorough analysis of 
the trade territory and of local con- 














ditions to the interested concern, such 
analysis being made from each in- 
terested concern’s point of view and 
embodying the information specifical- 
ly required by that concern in de- 
termining the possibilities of the 
Southwest in the particular line of 
business in question. 

The Industrial Department is at 
work on a program that will ulti- 
mately bring to the attention of every 
manufacturer of national prominence 
the importance of the Southwest and 
the facilities available at Dallas for 
serving Texas and adjoining States, 
through manufacturing plants, dis- 
tributing branches and sales offices 
located at Dallas. 

Getting the Facts 
HE Department is making a 
thorough analysis of the trade 
territory, from the viewpoint of 
every major line of business, develop- 
ing and reducing to maps and charts 
basic information concerning the 

(Continued on page 30) 
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Highways 


==] 
tak January of this year the 
. | Dallas Chamber of Commerce, 
NS | realizing the importance of 
(rAd J stimulating tourist travel and 
providing reliable road information, 
established the Highway Department. 
This was made possible through the 
co-operation of the Automotive 
Trades’ and the Wholesale Merchants’ 
Associations. 


During the last six months, 7,761 
inquiries for road information have 
been handled, giving an index not 
alone of the need for this service, but 
also of the use that has been made 
of it. 


Last summer many of the members 
of the organization had this Depart- 
ment plan tours for them, and this 
phase of the work appears to be 
highly appreciated. A complete 
library is maintained and resort lit- 
erature, maps and city booklets al- 
low information to be given on 
almost any motoring question. 





Data on road conditions is received 
by wire, telephone and letter and the 
accurate and reliable service that this 
Department has rendered is radically 
increasing the number of people de- 
pending on it for their information. 


Fire Prevention 


N January of this year the Dallas 

Chamber of Commerce appointed a 
committee composed of A. L. Ruebel, 
chairman; Paul Dana, Wm. Howard 
Beasly, H. R. Fardwell, A. R. An- 
drews, S. W. Inglish and J. W. 
Thompson, to investigate the mount- 
ing fire losses in this city and to sug- 
gest a plan for curbing and reducing 
them. Beginning on February 4th, 
this committee held frequent meet- 
ings and, having compiled the losses 
over a period of seven years and 


charted them, it undertook to ascer- 
tain the principal contributory causes 
to the enormous losses and arrive at 
a program consisting of specific ob- 
jectives that would likely tend to re- 
duce them. 


With all the pertinent facts in 
mind the committee outlined a tenta- 
tive program consisting of three ma- 
jor activities and recommended this 
as a starting point for the undertak- 
ing. 


In the program they considered as 
deciding factors: 1—The necessity of 
a campaign over a period of years, 
rather than a sporadic effort of 
weeks or months: 2—The necessity 
of securing the active support of the 
civil government and the moral sup- 
port of all civic organizations. 


Consequently, when this program 


(Continued on page 26) 

















Membership 


i ! © 
I y[ HE Chamber of Commerce is 
4 frequently referred to as the 
I | “Power House of the Famous 
LS" Dallas Spirit.” But a power 
house without fuel to fire its boilers 
is akin to Webster’s comments on 
“useless”’—“answering no_ valuable 
purpose; not advancing the end pro- 
posed.” 

Your Chamber believes that this 
issue of “Dallas” carries sufficient 
testimony to satisfy almost any 
group of “twelve good men and true” 
that it does answer a valuable pur- 
pose and that it does advance the end 
proposed—the progress of Dallas. 
Consequently this particular power 
house must have fuel. Its fuel is 
supplied by its membership and the 
size of its membership determines 
the number of revolutions the genera- 


(Continued on page 34) 














Agriculture 


are results obtained by the 
rc. 


| | County Agricultural Office are 
Lt | indicative of a closer and more 
Ls sympathetic understanding of 
farm conditions on the part of the 
farmers, the co-operating agencies 
and this office. This congenial sit- 
uation is the result of the confi- 
dence that has been in the _ build- 
ing during the last ten years. The 
Agricultural Department of the 
Chamber assumes the position that 
the permanent solution of the 
farmers’ problems is fundamentally 
a matter that the farmer must work 
out for himself and not through de- 
pendence on outside agencies. 


Agricultural Extension work in 
Dallas County is conducted through 
twenty of the larger communities of 
the county, each one of which has its 
own committees and leaders. The 
outlying farmers are reached through 
these groups. 


The Agricultural Program is en- 
dorsed by the Dallas County Agricul- 
tural Advisory Board before it is ever 
taken to the communities for execu- 
tion. The office is thus enabled, work- 
ing through community machinery, 
to reach the remotest part of the 
county and come in contact with all 
interests. 


Soil Conservation 


F outstanding importance during 
the past year was the soil con- 
servation program. Over 250 farms 
were terraced and drained, half of 
them being improved by men trained 
through this office. It has been con- 
servatively estimated by farmers and 
soil men that this work, done during 
the past year, has saved at least 
$75,000 worth of plant food. 
Sixty poultry flocks were culled, 


(Continued on page 36) 
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SHOPPING HINTS 
FOR 
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CHRISTMAS GIFTS 


There are many items here that make excellent 
gifts for anyone. Let us help you 
complete your Christmas list. 

CWT od 


Visit our Gift Department where it is easy for you 
to make your selections 


Fountain Pens 
Fountain Pen Sets 
Fountain Pen Desk Sets 
Fancy Box Stationery 
Bronze Desk Sets 
Bookcases 
Smoking Sets 
Book Ends 
Paper Weights 
Ink Stand Sets 
Christmas Greeting Cards 
Desk Lamps 


CWO 


Practical Gifts - Sure to Please 


CWT od 


CLARKE & COURTS 


Manufacturing Stationers 
1521-1523 Commerce Street Telephones 2-3957 or 2°7358 
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Member Chamber of Commerce of the United States 


Committees, Dallas Chamber of Commerce 


¥ _SOUTHWEST DEVELOPMENT SERVICE COMMITTEE 
JOHN E. OWENS, Chairman; W. T. Davis, Charles Saville. 
HIGHWAY COMMITTEE 
T. M. CULLUM, Chairman; J. J. SIMMONS, Vice Chairman; J. W. Slaughter, J. P. Stephen- 
son, Jack Witt, J. Perry Burrus, Joe E. Lawther, R. L. Thornton, John’ W. Atwood. 


VY WHOLESALE MERCHANTS’ ASSOCIATION DIRECTORS 
GUS W. THOMASSON, President; L. O. DANIEL, Vice President; C. L. NORSWORTHY 
Vice President; F. H. KIDD, Vice President ; John A. Rogers, A. P. Johnston, O. S. Boggess. 
J. W. Allen, P. A. Bywaters, M. I. Freedman, H. P. Willard, C. W. Padgett, J. O. Davis, 
Ray Nesbitt, H. C. Hill, Arthur Baron. 


POSTOFFICE COMMITTEE 
JOHN W. PHILP, Chairman; W. H. Hitzelberger, W. M. Holland, A. M. Matson, J, Edgar 
Pew, John J. Simmons, C. E,. Ulrickson. 


/ REFERENDUM COMMITTEE 
J. K. HEXTER, Chairman; Geo. Waverley Briggs, Edw. T. Moore, T. W. Vardell. 
TRAFFIC COMMITTEE 
SETH TATE, Chairman ; Myron Kirk, P. A. Richardson, Lee Anderson, J. C. Tapp, Ferd Hicks, 
J. E. Farrow, A. C. Valentine, V. R. Philley, J. W. Harper, E. E. Lathan, M. W. Florer, A. B. 
Harris, B. H. Pittman, J. C. Greer, C. W. Higgins, C. J. Wheeler, F. R. Horton, H. B. Lockett. 
v ADVISORY BOARD, DALLAS RETAIL MERCHANTS’ ASSOCIATION 
RAY SHELTON, President; HERMAN PHILIPSON, Vice President; Joe Craddock, Sol Drey- 
fuss, Arthur A. Everts, F. F. Florence, M. E. Glass, Arthur L. Kramer, Otto Lang, Z. E. 
Marvin, W. B. Russell, Jr., W. Neill Stewart, Eli Sanger, Harold Volk, W. H. Wray, Will R. 
Wilson, James K. Wilson, D. L. Whittle. 
RETAIL HOLIDAY TRADE PROMOTION COMMITTEE 
FRANK REEDY, Chairman; W. H. Wray, Joe Suwal. 
COURTESY CARAVAN COMMITTEE 
OTTO LANG, Chairman; Herman Philipson, Alfonso Johnson, I. I. Lorch, Myron Everts, 
R. E. Kile, Charles Python, C. T. Dean, Buron Shannon, L. S. Dickason, J. A. Flemister, 
George H. Bird, H. R. Grant, Sam Hargreaves, Barry Burke, John E. Owens. 
STATE RETAIL MERCHANTS’ ASSOCIATION CONVENTION COMMITTEE 
OTTO LANG, Chairman; Ray Shelton, J. E. R. Chilton, Jr., Eli Sanger, Harold Volk, 
/ EXECUTIVE COMMITTEE 
E. R. BROWN, “nel? L. O. Daniel, B. A. Evans, A. V. Lane. 
HANGER COMMITTEE 
H. A. OLMSTED, Chairman; L. O. Daniel, Hugo Schoellkopf. 
ENTERTAINMENT COMMITTEE 
LOUIS LIPSITZ, Chairman; J. B. Adoue, Geo. Waverley Briggs, C. E. Calder, G. B. Dealey, 
E. L. Flippen, John C. Harris, J. L. Lancaster. 
LEGAL AFFAIRS COMMITTEE 
CARL B. CALLAWAY, Chairman; Paul Carrington, F. A. Leffingwell, Murphy W. Townsend. 
FINANCE COMMITTEE 
PORTER LINDSLEY, Chairman; J. W. (Fred) Hoopes, 
/ NOMINATING COMMITTEE 
HERBERT MARCUS, Chairman; Geo. H. Bird, W. I. Bogardus, T. M. Cullum, W. D. Felder, 
F. F. Florence, A. P. Johnston, Geo. S. Leachman, L. R. Munger, S. B. Perkins. 
v TELLERS’ COMMITTEE 
CLARK C. FOSTER, JR., Chairman; o% oe Stanley A. Longmoor, Soula J. Smyth, 
J. lenison, 
ANNUAL MEETING ATTENDANCE COMMITTEE 
HENRY CAMP HARRIS, Chairman; W. H. Hitzelberger, Jr., Woodall Rodgers. 
/ FIRE PREVENTION COMMITTEE 
A. L. RUEBEL, Chairman; Paul Danna, Wm. Howard pence H. R. Fardwell, 
S. W. Inglish, J. W. Thompso 
~ MANUFACTURERS’ ASSOCIATION DIRECTORS 
B. A. EVANS, President; BOUDE STOREY, Vice President; T. J. MOSHER, Vice President; 
J. A. WHEELER, Vice President ; Hugo Schoellkopf, J. A. Gage, J. Durrell Padgitt, J. S. 
Keene, J. B. Adoue, Jr., W. J. Wyatt, W. E. Holland, Fred E. Bailey, R. G. Soper, E, Glenn 
Martin, W. E. McAnally. 
¥ AGRICULTURAL ADVISORY BOARD 
R. L. POU, Chairman. 
AIR TRANSPORTATION COMMITTEE 
JOE LAWTHER, Chairman; Jos. H. Noyes, B. B. Owens, 
ny ANNUAL GOOD WILL TOUR 
A. P. JOHNSTON, General Chairman; C. L. NORSWORTHY, Chairman; 
O. S. Boggess, P. K. Baker, Homer D. Puckett. 


A. R. Andrews, 


John W. Philp. 
Cc. J. DeWoody, 





DALLAS CHAMBER OF COMMERCE 
PRELIMINARY OPERATING STATEMENT FOR 1926 


(December Estimated) 


Receipts 


Membership Dues and Budget Subscriptions.................... $124,800.00 
MUAAS UREN ON N Soe cassettes en tvuesemtcn ssentbusecdes 12,369.24 
RRIREIIIIIN 282 nce eh hs dh Ne ee ees Raceneke ___ 2,999.37 

ies mbes $140,168.61 


Titel TROCCIIUB cao. ncc kc eccece tees : 


Expenses 
...§ 12,748.76 











Le oD ee ee eee a oe ae 
SONNMI SNR SOS ck RS eh Sek hectare ess na cunimnan caer 13,372.45 
Wholesalers and Southwest Development Service............ 11,405.02 
Retailers and Conventions ............................ wisvenaavedtescizesc” WL 
Manufacturers and Industrial 11,642.90 
SEANSOOTURIION | ooo v5.0 0-5. ccnsccseeesensone- Fe nee a ee ee a 14,193.30 
Service—Membership  .....................---....:00+- Cae? Sem 11,773.93 
eo ae ener era 7,372.88 
eee One me oe Pata Ee a 1,954.42, 
Agriculture (Dallas County) ....2..2.<.-:..cc.-0c...-ccccsscssisccsaisescee 2,757.07 
Building Maintenance ................................- ee | 
Interest on Deferred Building Payments............................ 4,185.00 
Payments on Building Account Principal.......................... 10,815.00 
oe ot | ae ee eae rye OnEE EEE SEO 791.76 
Additions to Furniture and Equipment.............................. 2,728.92 
SL gee Oe eA rae a er OR ee 12,605.97 

3,942.56 


Committee and Special Expenses......................2-:2::::c:sce000++ 

TE NPRIN IN NEUI e828 shad nse scared chenesudeeaehene $140,168.61 

NOTE: Statement does not include special funds for advertising, -trade trips, etc., which 

are financed by those who participated. A complete audit of the books was made on June 
30, 1926, and will be repeated December 31, 1926. 











Zeese - Craft 
Art and Engravings by 


A. Zeese Engraving Company 


Printed on 25X 38-100 Warrens Lustro. 
Olmsted Kirk Co., Distributors. 


Printed with Four Color Process Inks. 
Charles Eneu Johnson & Co. 





















































We 





Gus 


a 





(QS 





oa 


(Ges 


Me, si? 





5s 


aS 


( 


Te 


er 








Stays 


— 


BS 





STS 





i” ne 





StGe 


VE 





a4 ae 


SS 


; 





A) 


5 


5 








ae 


Ste 





x 


( 


DE 





) 


fr 


TRS 


) 


P) 
( 





BS 


Fy 





ais 


ww 


Bes 





s 





Put 


COLOTLO 


in Jour Advertising~ 


‘io can resist the lure of color? 
A red parasol, a green dress, a 
flaming forest in the autumn--or a 
beautifully printed color page! Buyers 
are particularly susceptable to color. 


You can have your color plates made 
right here in Dallas, and the Dallas 
printers can give you just as good 
color work as you can get anywhere. 


Dallas made and Dallas printed color 
saves time and money--over what you 
can get elsewhere. 


Let us tell you more 
about our color plates }_ 
— and our other facilities D/ 

for helping you in- 

crease your business. 


A.Zeese Engraving Co. 


ARTISTS .- PROTO-ENGRAVETS 
ELECTROTYPERS -. STEREOTY PENS 


Chae wid Market Ss, Dallaés 
Phones- 2=1291-8° 


MEMBERS—CHAMBER OF COMMERCE AND OPEN SHOP ASSOCIATION 
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A Service to Dallas 
The Dallas Open Shop Association 


avaesSHE Dallas Open Shop Association is the organization formed by 
Dallas citizens to deal with labor problems affecting business and 
industry. The Open Shop Association has at this time the largest 
membership in its history. Since it was organized it has maintained, 
through the co-operation of its members, industrial peace and indi- 
vidual freedom for the various lines of business and industry in 
Dallas. While other cities have had hundreds of strikes, the cost of 
which has mounted into the millions, Dallas has been free from 
labor unrest, only one strike having occurred since the Association was organized. 





The Open Shop stands for the right of the individual workman to follow such voca- 
tion as he may choose, free from interference because of membership or non-membership 
in any labor union. It stands for the right of the employer to run his own business, free 
from the dictation of some closed shop union agitator who claims to represent, but who 
actually misrepresents, the workmen of this city. 


Ninety-five per cent of all employes in Dallas industries are now working under Open 
Shop conditions. Business is free from strikes and other labor disturbances, which are 
prevalent in closed shop cities. This condition has been maintained, and can be main- 
tained, only through organized, continuous co-operative effort. It is only since Open 
Shop Associations have become active factors in the various centers of the United States 
that any real progress has been made toward breaking down the closed shop union mo- 
nopoly which was fast gaining control in the various lines of business and industry 


throughout this country. 


The Dallas Open Shop Association is the one agency through which all who believe 
in these principles may co-operate toward their maintenance, and all who believe in these 
principles are invited to become members of the Dallas Open Shop Association, thereby 
making it possible for us, through your influence and the influence of others, to continue 
to maintain the excellent labor conditions in Dallas which now prevail. 


The effectiveness of the Open Shop Association is dependent largely on the support 
and co-operation of every line of business and industry in Dallas. A sound labor condi- 
tion is the foundation upon which all business and industrial structures must be built. 
Every citizen of Dallas and every line of business in Dallas receives a direct benefit from 
the work which the Open Shop Association is doing in Dallas. 


The Dallas Open Shop Association 


Chamber of Commerce Building 


Dallas, Texas 
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FJuntor (Chamber has Active Year 


lez MaTANDING out among a 
aa fj number of accomplish- 
= ments of the 
sa; Chamber of Commerce is 
ys the work done in connec- 
base dea tion with fire prevention; 
the illumination campaign carried out 
during the State Fair and the send- 
ing of ten boys to the Agricultural 
and Mechanical College of Texas to 
compete with boys from all parts of 
the State in the judging of farm 
products, poultry, pet stock and live 
stock. 
When Dallas succeeded in persuad- 
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ing the State Fire Insurance Com- 
mission to reduce a penalty for ex- 
cessive fire losses, it was with the 
understanding that a vigorous cam- 
paign of fire prevention would be 
carried out. Raymond Potts, first 
vice president, sold the Dallas Fire 
Prevention Council on the idea of 
distributing fire prevention ques- 
tionnaires to all children from the 
fourth to the seventh grades in the 
city schools. Two sets were issued, 
one in May and the other in Octo- 
ber. Each blank listed sixteen fire 
hazards existing in the average home 
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THE SOUTHWEST | 
PRINTING COMPANY IS PIONEERING IN My 
THE FIELD OF IDEAS AND PLANNED COPY 


2 THIRTY MINUTES SPENT WITH 
OUR REPRESENTATIVE--BEFORE - 
ae YOU PLAN YOUR ADVERTISING, 
| MAY SAVE YOU MONEY 


| SOUTHWEST j; 
PRINTING COMPANY os 
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and the children were required to in- 
spect their homes and fill out the 
answer to the questions. As a stimu- 
lus a two hundred dollar prize was 
offered by the Dallas Chamber of 
Commerce to the school whose re- 
ports showed the greatest decrease in 
home fire hazards between May and 
October. ‘The percentage of return 
from the first set was 95.4%, 10,031 
blanks, and in the second instance, 
81.4%, 9,177 blanks. The first report 
developed only 23,966 hazards out of 
a possible 160,496. Complete figures 
are not yet available on the returns 
from the second questionnaire. 


The Junior Chamber of Commerce 
has, for many years past, been very 
active in its co-operation with the 
State Fair of Texas. This year every 
merchant on the three main streets 
between Lamar and Pearl were cir- 
cularized and called upon by repre- 
sentatives of the Junior Chamber. 
Every merchant was requested to 
keep all lights on until 11:30 p. m. 
during the Fair and the response was 
so gratifying that visitors departed 
with the firm conviction that Dallas 
was the “City of Light.” 




















One hundred dollars was raised to 
send the representatives of the Dallas 
County Farm Boys’ Club to the A. & 
M. College. The members of the team 
were coached by A. B. Jolley, County 
Agent and Manager of the Agricul- 
tural Department of the Dallas 
Chamber of Commerce. 


The old constitution of the local 
organization was very confusing, both 
because of the length and detail of 
the document and also on account of 
ambiguity and contradiction. A com- 
mittee was appointed to draw up a 
new one and the result of its work 
is a concise word picture of the struc- 


ture and functions of the Dallas 
Chamber of Commerce. 
The Dallas Junior Chamber of 


Commerce has always stood in the 
high esteem of the United States 
Junior Chamber of Commerce. It was 
one of the charter members of that 
body and a year has seldom passed 
without one of our members acting 
in some official capacity, George 
Wilson having been president at one 
time. This year, our President Autry 
was selected to serve on the Nominat- 
ing Committee and was elected to the 
Board of Directors. 

As a whole, the year’s work has 
been well balanced and distributed 
and very successful. This administra- 
tion will leave behind it an organiza- 
tion with a stable membership and 
money in the treasury with which a 
new administration can do wonders 
in the coming year. 





























EMBOSSING 
CAMEOGRAPHING 


POCKET CHECK COVERS 
BANK PASS BOOKS 





FOR QUALITY 


THE EXC INE LOWAON CO), 


SUCCEEDING THE EXLINE & EXLINE CO., THE EXLINE NOTE PAPER CO. AND THE AMERICAN ORIGINAL CO. 











CATALOGUES BOOKLETS 
OFFICE SUPPLIES - OFFIGE FURNITURE 
DALLAS) TEXAS) 
AN 
ESPECIALLY 
WONDERFUL 
OFFER 3- 


FREE - Skilled workmanship on a beauti- 
fully designed engraving ABSOLUTELY FREE. Choose 
any one of the 10 artistic designs on this insert. 
Tell us the wording you wish used and we will make 
your letter head or envelope without one cent of cost 
to you for the making of engraving. 





Following the style selected, we will 
; furnish you beautifully executed Typewriter Letter 
Heads, sixe 8%xll, or 6% envelopes, in black ink, 
on 20# PREMIER PARCHMENT as this insert, at prices 
given below: 





5,000. ++e++-$7-00 per M, Total...ee-$2l.00 for SM 
6,000..eee-- 5.50 per M, Total.cecce 35-00 for 6M 
12,000.ceeee5 4.50 per M, Total.....- 54.00 for 12M 
24,000..++e-- 4.00 per M, Total...... 96.00 for 24M 


An extra charge of $5.00 will be made on 
orders of 3M ONLY where SPECIAL VIGNETTES are re- 
quired as shown by styles Number 4-D, 5-D and 6-D. 
Buildings or vignettes we have in stock no extra 
charge. 





SPECIAL QUOTATIONS ON LARGER QUANTITIES, 
ASSORTED QUANTITIES OR DIFFERENT GRADES OF PAPER UPON 
REQUEST. 


Now is the time to act. Phone 4-2177 for our 
salesman. Hundreds of other styles to select from. 





Delivery within 10 days or less. 
Sincerely yours, 


THE EXLINE-LOWDON Co. 





EQUIPPED TO EFFICIENTLY HANDLE YOUR OFFICE REQUIREMENTS 
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APPL 
PHONE 58-6320 ; 38655 CEDAR SPRINGS ROAD 
DALLAS, TEXAS 
STYLE 1-D STY 
CHRISTIAN C. WEICHSEL, Presivent R. C. DUNLAP, Vice-Pres.-GEn. Mar. F. J. MOSS, Seo’y-TrEAs. R.W 
AGENTS FOR THE KOKEN COMPANIES 
if} 
WHCHSED, COMPANY 
BARBER SUPPLIES AND FIXTURES 
IF USED IN A BARBER SHOP COMPLETE STOCKS 
“WEICHSEL HAS IT” EVERYTHI NG FO R TH E BAR B E R PROMPT SHIPMENTS 
1105 JACKSON STREET 
DAWUAS TEKAS, DU). S. Ay, vn 
Lour 
J. 
M. P, 
STYLE 2-D STY 
ROBT. S. BELL, C. P.A. J.F. COLLIER. C. P. A. 
AUDITS — SYSTEMS — TAX SERVICE 
Gertified| Public, Accountants, 

1206-7 SANTA FE BLDG. ‘ 

TELEPHONE X 4952 

| 
Dallns,, Texas, A 

| 

| 

| 
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STYLE 3-D 


STY 





THE BEST SAFETY CHECK ON THE MARKET TODAY 
PHONE 4-2177 FOR A DEMONSTRATION 












DRILLING CONTRACTOR 
OIL PRODUCER 


‘FORT WORTH OFFICE 
FORT WORTH CLUB BUILDING 





STYLE 4-D 










R. W. HIGGINBOTHAM, PRESIDENT HYMAN PEARLSTONE, vice PRESIDENT” ' M. P. NEAL, SEC’Y-TREASURER 





nH 








DIRECTORS 


R. W. HIGGINBOTHAM 0. S. BOGGESS 


HYMAN PEARLSTONE J. M. HIGGINGSOTHAM, JR. OFFICE, SAMPLE ROOM 


AND WAREHOUSE 












LOUIS LIPSITZ ALFRED BOAS 
J. H. PEARLSTONE A. H. BAILEY MARKET AND ROSS AVE. 
M. P. NEAL 0. H. MANN 
STYLE 5-D 
Norge i: 
1 con RA Bi 
alah 
CAPITAL $500,000.00 
SURPLUS & UNDIVIDED PROFITS $100,000.00 
H. F. LINDSEY, 


ASS’T SECRETARY 


ee 


STYLE 6-D 











WE ARE EQUIPPED TO SUPPLY YOUR OFFICE NEEDS 
4-2177 WILL BRING OUR SALESMAN 








OKLAHOMA CITY 


HOUSTON 


HARRISON Syurrn ComMPANY 


WHO LE SALE 
AWTOMOTIVE ELECTRICAL SUPPLIES 
ArwaTER Kewr RabDio 
RADIO AND ACCESSORIES 


2018 JACKSON STREET 
DALLAS, TEXAS 


DALLAS 


STYLE 7-D 





. CABLE ADDRESS 
SOUTHERN DALLAS” 


S. SHIMA, MANAGING PARTNER 


SOUTHERN GoOTTON GOMPANY 


HEAD OFFICE 
FOREIGN BRANCHES 





Sane Crrreee DALLAS, TEXAS 
BROWNWOOD TEXAS IS OE LIVERPOOL ENGLAND 
GALVESTON TEXAS COTTON EXPORTERS BARCELONA SPAIN 
GREENVILLE TEXAS ea 
SAN ANTONIO TEXAS MEMBERS FOREIGN AGENCIES 
waco TEXAS NEW YORK COTTON EXCHANGE pect ipo = 
NEW ORLEANS LA. NEW ORLEANS COTTON EXCHANGE BREMEN GERMANY 
SHREVEPORT LA. 

OKLAHOMA OKLA. ASSOCIATE MEMBERS HAVRE FRANCE 
NEW YORK . we LIVERPOOL COTTON ASSOCIATION, LTD. MILAN ITALY 
STYLE 8-D 





©. C. ADLETA, PresiDENT T. A. SALA, Vice-PREsiDENT 


: SOUTHERN FOUNTAIN&F Ix TURE MFc.Go. 


DESIGNERS AND MAKERS OF 
HIGH QUALITY STORE FIXTURES 








=j~{, AND SHOW CASES Pe : 
FACTORY AND SALESROOM =< : — — 
1900 CEDAR SPRINGS National Commercial 
CORNER NORTH AKARD SODA FOUNTAINS Fi > 
PHONE Y-6098 L.D. 485 wate 
DaALLAS,TEXAS { 
4 
STYLE 9-D 

















Tomsuan lsum’ Seen Op, 


MASSIE BUILDING 
c. F. SMITH, WRITE OR WIRE US 
FOR PRICES 


BRANCH OFFICE MANAGER 
AMARILL O, TEXAS) 
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STYLE 10-D 
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Transportation 


(Continued from page 9) 


the amount of money saved to Dallas 
shippers through the efforts of the 
Transportation Department in this 
one proceeding alone. It would 
doubtless run into several hundred 
thousand dollars. 


(c) Port Cotton Cases. Early in 
the year, the Transportation Depart- 
ment, realizing that cotton is the 
principal basis of most commercial 
enterprises in this section of Texas, 
entered the so-called Port Cotton 
Cases, with a view of protecting the 
interior interests in those proceed- 
ings. Briefly, those cases involved 
an effort on the part of certain port 
interests to secure a lower rate to 
shipside locations on export cotton 
than would apply on cotton exported 
by interior marketers. To support 
our position that cotton rates should 
be so adjusted as to place interior 
dealers, facilities and communities on 
an equitable basis with port dealers, 
facilities, and communities, we as- 
sumed the leadership in organizing 
the interior interests to oppose the 
proposal of the port interests. We 
spent much time and considerable 
money in preparing elaborate exhibits 
and statistics to support our position. 
Hearings in Houston, New Orleans 
and Dallas were attended, and ex- 
tensive testimony presented in con- 
nection with the exhibits prepared; 
extensive briefs were prepared and 
filed with the Commission, and dur- 
ing the month of October we appeared 








in oral argument before the entire 
Commission in support of our posi- 
tion. We confidently anticipate a 
favorable decision by the Commis- 
sion, sustaining our position, and we 
believe such decision will be of in- 
estimable value to Dallas as a com- 
munity and to the cotton trade in 
Dallas. A favorable decision will 
likewise be of inestimable value to 
other interior marketing points where 
extensive facilities are maintained, 
and as our future is insolubly linked 
with the future of other interior Tex- 
as cities, any benefit which may ac- 
crue to other interior cities by reason 
of our efforts in these cases will 
—— redound to our own bene- 
t. 


(d) Motor Bus and Truck Trans- 
portation Investigation. This is a 
proceeding instituted by the Inter- 
state Commerce Commission on its 
own motion to investigate motor bus 
and truck transportation throughout 
the United States with a view of en- 
abling it to make a recommendation 
to Congress for the enactment of 
legislation governing the regulation 
of motor trucks and busses operating 
in interstate commerce. Realizing the 
importance to Dallas of motor bus 
and motor truck transportation, and 
that any regulatory legislation which 
would retard the development of 
motor bus and truck transportation 
in Texas would be adverse to the in- 
terests of Dallas and other Texas 
cities, the Transportation Department 
entered an appearance and placed 
before the Commission the position of 





the Dallas Chamber of Commerce 
with respect to Federal regulation of 
motor trucks and busses. The Manager 
of the Department was also appointed 
by the National Industrial Traffic 
League to represent it in the Dallas 
hearing to the extent of preparing 
and placing before the Commission 
at that hearing facts relating to the 
operation of motor busses and trucks 
in the Southwest. A number of ex- 
tensive exhibits were prepared and 
filed with the Commission. The 
survey by the department revealed 
that only a small:per cent of the 
motor truck or bus transportation in 
the Southwest was in interstate com- 
merce and that most of such trans- 
portation was in intrastate commerce. 
Therefore, the department opposed at 
this time any attempt on the part of 
the Federal Government to regulate 
motor busses or trucks in the South- 
west and urged that such regulation 
be left to the States. 


(e) F. W. & D. C. Extensions in 
the Plains Section. It was pointed 
out in the last report that the Depart- 
ment had intervened in support of the 
application of the Fort Worth & Den- 
ver City to extend its line from Es- 
telline to Plainview, Lubbock, Silver- 
ton, etc., in the Plains section of 
Texas. During the period covered by 
this report, an extensive brief of ex- 
ceptions was filed to the proposed re- 
port of the Examiner, which it ap- 
peared to the Department, if adopted, 
could only result in an indeterminable 
delay in the construction of new lines 
of road in the Plains section. We 


os) 











We invite you to visit our new radio studio—the most beautiful 
and completely equipped in Dallas. 
at any hour of the day or evening, by appointment or at your leisure. 
Here you may listen in ease and comfort to any and all models of 


Atwater Kent Radio. 


ANCHOR RADIO STUDIO 


You are welcome at the studio 


An Atwater Kent 
Radio is a most 
acceptable Christ- 
mas gift—one that 
will bring pleasure 
throughout the 
year. 


ANCHOR RaApIOo COMPANY 


Clarence Penniman 


3919-21-23 GASTON AVENUE, NEAR HASKELL 


PHONE 8-4114 


ATWATER KENT RADIO 


Allen Penniman 


PHONE 8-4114 
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The Comfort of 


Nice Clean Towels 
When You Want Fim 


OT only the com- 

fort of your em- 
ployes, but their health 
is involved. — 

And then, too, there 
is involved the reputa- 
tion of your concern— 
not only with your em- 
ployes, but with your 
visitors. 

You'll like our serv- 
ice. Prompt, efficient, 
inexpensive. 


Dallas Towel Sup pply lyCo 


2511-17 Commerce 
Phone 
7-2687 
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BEAUTIFUL DISPLAY OF 
UNUSUAL HOLIDAY 
GIFTS 


IS RAGA CARA OPN Oh PR QR WhO FXO, 


From Factory to You 


NOVELTY ART CO. 


2213 Cedar Springs - Phone 2-8710 
DALLAS 


CAO CG 
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supported the application of the Fort 
Worth & Denver and believe our sup- 
port of that application, the testi- 
mony introduced, and the brief pre- 
pared and filed therein, were not 
without their effect upon the Com- 
mission in reaching its recent de- 
cision granting the permit of the 
Fort Worth & Denver City. 


(f) Southern Pacific Extension in- 
to the Rio Grande Valley. In the last 
report we referred to proposal of the 
Southern Pacific to extend its line 
from Falfurrias into the lower Rio 
Grande Valley. During the period 
covered by this report we partici- 
pated with other interests in the Val- 
ley and at San Antonio in brief of 
exceptions to the report proposing to 
deny the application of the Southern 
Pacific. We are now glad to report 
that the Commissioners’ proposed re- 
port was reversed by the entire Com- 
mission and the Southern Pacific 
given a permit to extend its line into 
the Valley, and that the line is now 
under construction. It might not be 
amiss to report at this time that the 
Southern Pacific is seeking an addi- 
tional permit to extend this new line 
from Harlingen to Brownsville, and 
that we will participate in hearing on 
this application in support of the ex- 
tension from Harlingen to Browns- 
ville, thus affording a more direct 
outlet from Dallas to Mexican lines 
reaching the border at Brownsville. 


(g) Two-for-One Rule Case. Dur- 
ing the period covered by this report 
the Department prepared brief and 
participated in oral argument before 
the Commission in a case filed by it 
involving a two-for-one rule in effect 
on considerable traffic moving within 
and to and from the Southwest. We 
are gratified to report that the Com- 
mission sustained our position and 
ordered established a more reasonable 
rule relating to the furnishing of two 
smaller cars in lieu of a larger car 
ordered for transportation of light 
and bulky articles. This decision is 
of inestimable value to shippers of 
automobiles, furniture, and _ other 
light and bulky articles. This is an- 
other case in which not only does the 
benefit from our efforts accrue to 
Dallas shippers and to the community 
of Dallas, but to shippers and other 
communities as well. 


Transportation Service 


URING the year the Transporta- 

tion Committee has effected a 
number of improvements in package 
car service from Dallas to points in 
Texas and adjoining States. The De- 
partment keeps a constant watch over 
the transportation service out of Dal- 
las, and is constantly seeking to im- 
prove this service. It is quite proper 
that we should report that the Dallas 
railroads have co-operated to the 
fullest extent with the Department in 
this effort. Shippers have also co- 
operated in observing the routing on 
LCL shipments provided in the rout- 
ing circular prepared and issued by 
the Chamber of Commerce. 


Service to Individual Members 


HE Transportation Department 
l renders an important service to 
individual members through (a) rate 











Buying 
Brains 


How much would it cost you 
to replace the brains in your 
organization? 


How much would you lose by 
the death of your partner or | 
some other keen-minded exec- 
utive in your organization? 





In fairness to your business 
you should cover such contin- 
gencies with adequate firm 
insurance. 


gH 


| A. C. Prendergast & Co. 
A Departmentized Insurance Agency 


REPUBLIC BANK BUILDING 


REPRESENTING 
The Travelers Insurance Co. 




















GAS 





*x** PIPED FROM THE 
WELLS TO YOUR CITY 


Lone 
Star * 
Gas Co. 
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quotations; (b) rate adjustments; (c) 
transportation advice. 


Rate Quotations. During the year 
many hundreds of telephone and mail 
rate quotations were given to mem- 
bers. The Department maintains a 
complete file of tariffs, enabling it to 
furnish promptly rate quotations not 
only to and from Dallas, but through- 
out other parts of the country and to 
foreign countries. This service is of 
material value to members and we 
are pleased to report that more mem- 
bers are availing themselves of this 
service. 


Rate Adjustments. Rate adjust- 
ments may be classified under two 
heads, namely, voluntary adjustments 
made by the carriers at request of 
shippers, and adjustments prescribed 
by State or Federal Commissions on 
complaint of shippers. 

During the year very few adjust- 
ments have been sought before the 
Interstate Commerce Commission on 
account of the pendency of the Dal- 
las-Fort Worth complaint which in- 
volves practically all class and com- 
modity rates within and to and from 
the Southwest. Since we anticipated 
an early decision in that proceeding, 
we felt it inadvisable to file addi- 
tional complaint before the Commis- 
sion involving individual commodities, 
until such time as the Commission 
reaches a decision in the Dallas-Fort 
Worth complaint. We have, however, 
as pointed out before, secured a num- 
ber of adjustments through appeal to 
the Texas Railroad Commission in- 
volving intrastate rates in Texas. We 
now have a complaint before the 
Texas Commission involving rates on 
sugar, which, if successful, will result 
in an actual saving to consumers of 
sugar in Dallas of approximately 
$30,000.00 per annum. 


Informal Adjustments 
ANY informal voluntary ad- 
justments of rates have been 
effected through the efforts of the 
Transportation Department during 
the past year, involving specific 
commodities. These informal vol- 
untary adjustments, being of par- 
ticular interest to those members for 
whom they were secured, we do not 
believe it would serve any useful pur- 
pose to attempt here to outline each 
of the many adjustments secured. 
The Transportation Committee, 
composed of nineteen experienced 
traffic men representing a like num- 
ber of the larger industries in Dal- 
las, directs the activities of the De- 
partment. They have given freely of 
their time and talents in the direc- 
tion of the activities of this Depart- 
ment without hope of reward other 
than the satisfaction of having made 
a substantial contribution to the 
building of a Greater Dallas. To 
those members of the Committee 
should be given any credit which may 
be due for the accomplishments of 
the Department during the year. 
O—-— 


A butcher in a certain town had 
read a good deal about “Milk from 
Contented Cows,” and, wanting to 
keep up with the times, he placed 
this sign in his window: “Sausages 
from pigs that died happy.” 




















Adequate Wiring 
Makes a Room Like This 


Here’s the mellow-shaded reading lamp, 
placed just right for a deep chair and the 
evening paper. If you decide to sit on the 
other side of the room, however, you can 
take your light right with you because there 
are convenience outlets all around the room 
for plugging in portable lamps. 


And onto these same convenience outlets 
you can attach a toaster and a percolator 
for a bite to eat at bedtime, or a little Sun- 
day evening supper by the fire. The num- 
ber and placing of convenience outlets is 
just one of the details that you know is 
right when your house is adequately wired. 


Ask your contractor about this adequate 
house wiring. It’s the only kind you 
want for YOUR home. 


s hear Comeamx 
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Price-Only 
Competition 


The system of conducting an open compe- 
tition on identical plans and specifications 
generates a price-only competition in which 
the lowest bidder is too frequently just the 
bidder who is willing to take the longest 
chances. 





Competition, to produce the desired result, 
must be based on a careful selection of 
bidders who are equal in skill, integrity and 
responsibility. 





FOR BUILDING SATISFACTION— 
AN A. G. C. CONTRACTOR. 

































































& 
ASSOCIATED GENERAL CONTRACTORS OF AMERICA 


BELLOWS-MACLAY CONST. CO. LACY, L. H., CO. 


CHRISTY-DOLPH CONST. CO. 
CRISMAN & NESBIT 

EVERETT, J. O. 

HENGER & CHAMBERS CO. 
HICKEY & HARRINGTON 
HUGHES-O’ROURKE CONST. CO. 
KING, W. H. 


Executive Office 
625 Santa Fe Bldg. 


McKENZIE CONST. CO. 
MONTGOMERY, P. O’B. 
MOTE, F. A. 

ROGERS & O'ROURKE 
STAPLER, R. RUSSELL 
STEARMAN & SON 
WATSON COMPANY 
Frank N. Watson, 
Executive Secretary 




















From Coast to Coast we 


provide service to study 


your letter problems. % 
Let us help you today. gy 


THE EDIPHONE | . 
809 Elm St. Phone 2-6976 | oe 


laa li | ¢ 


Edison's LU Dictating Machine 







Fire Prevention 

(Continued from page 12) 
was outlined with its three major ac- 
tivities which were (a) The adoption 
of good building code, (b) The addi- 
tion of a salvage squad to our fire 
department, (c) An educational cam- 
paign directed to the _ individual, 
stressing the necessity of individual 
application of the cause, the commit- 
tee conferred with the Mayor and 
Board of Commissioners and asked 
their opinion as to the appropriate- 
ness of the program as outlined. 

The municipal government heartily 
concurred in the program and as- 
sured the committee of its earnest 
and whole-hearted support and, at the 
suggestion of the Mayor, the commit- 
tee was converted into what is now 
known as the Dallas Fire Prevention 
Council. The membership was _in- 
creased from seven to fifteen mem- 
bers, with the Mayor, Police and Fire 
Commissioners, Chief of the Fire and 
Chief of the Folice Departments as 
honorary members. The council was 
then created under an ordinance duly 
approved and passed by the Board of 
Commissioners. 

Once assured of the active support 
of the civil government, this com- 
mittee, now the Dallas Fire Preven- 
tion Council, set about its educational 
program. The newspapers, radio sta- 
tions, civic organizations, gladly 
joined in its plan and no trouble was 
experienced in getting the message 
to the people and keeping it there. 
The Council took advantage of Clean- 
up Week in March to carry on fire 
prevention locally and a great deal of 
good was accomplished through the 
disposal of refuse and accumulated 
trash. A similar plan was worked 
satisfactorily, but on a much more 
elaborate scale, during Fire Preven- 
tion Week, Oct. 3-9. 

Results have been very gratifying. 
Fire losses have been reduced ap- 
proximately $900,000 as compared 
with 1925. A good building code is 
now in operation and is properly en- 
forced, and a splendid salvage corps 
is now a part of the central fire de- 
partment. ‘This corps has already 
paid for itself many times. The gen- 
eral public is seemingly interested in 
the undertaking and is actively sup- 
porting the work. 

0 
Highway Committee 
te its appointment early in No- 

vember, the Highway Committee of 
the Dallas Chamber of Commerce has 
been intensely active. The committee 
as a whole is seeking to make Dallas 
the most accessible city to motor ve- 
hicle travel in the Southwest. Each 
member has in charge some par- 
ticular route or project for his special 
attention. Immediate attention is be- 
ing given to unimproved gaps in im- 
portant highways leading into Dallas 
and to the completion of the North- 
west Highway. 

Five meetings of the entire com- 
mittee were held in its first month of 
work and numerous meetings and 
conferences were held by _ route 
chairmen. Visits are being made 
each week to other communities mu- 
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tually interested in the good roads 


movement and several committees 
from other cities have visited the 
Dallas Chamber of Commerce com- 
mittee. 


T. M. Cullum is General Chairman 
of the Highway Committee. John J. 
Simmons is vice chairman. Mr. Sim- 
mons and J. W. Slaughter are in 
charge of the work to construct a 
Northwest Highway from Dallas to 
Rhome and the northwest portion of 
the State. Other members of the 
committee are designated to routes as 
follows: Ennis, Corsicana, Houston— 
J.P. Stephenson; Kaufman, Palestine, 
Forney, Shreveport—Jack Witt; Mid- 
lothian, Cleburne and Southwest— 
John W. Atwood; Lancaster, Waxa- 
hachie and South—R. L. Thornton; 
Lewisville, Denton, Oklahoma City— 
Joe E. Lawther; Van Alstyne, Sher- 
man, Denison—J. Perry Burrus. John 
Boswell, of the Chamber of Com- 
merce staff, is secretary of the com- 
mittee. 


Oe 


Aviation 

pO pgeecege Twenty-six has been 

a year of great progress along 
the lines of aviation. The Chamber 
of Commerce has been exceedingly 
active in laying the foundations upon 
which the superstructure for Dallas’ 
place in the sun of aviation will be 
built. The events that stand out 
most strikingly are: The coming of 
the air mail in May, linking Dallas 
with Chicago, the East and the Far 
West; the establishment of an army 
port at Dallas on the Model Airways, 
with Lieut. Wm. C. Morris in com- 
mand; the construction of officers’ 
and enlisted men’s quarters at Love 
Field by the Dallas Flying Club; the 
designation of Dallas as headquarters 
for the 366th Reserve Observation 
Squadron; the visit of the Josephine 
Ford polar plane and the Ford all- 
metal transport plane that will inau- 
gurate passenger service in the near 
future; purchase of two hangars at 
Love Field by the Chamber of Com- 
merce; the establishment of a radio 
and meteorological station and the ac- 
tion of the city in assuring a munici- 
pal landing field. 


The Dallas Chamber of Commerce 
was active in all these matters. This 
organization underwrote the air mail 
through a number of its members, 
and much time has been spent in 
stimulating interest among the busi- 
ness men of the city. On November 
12th the announcement -was made 
that Dallas had made good its air 
mail pledge, the first city in the 
United States to do this. 


The future of aviation from the 
commercial standpoint has received 
careful and intelligent attention on 
the part of the Board of Directors, 
and no stone has been left unturned 
that will make of Dallas a great air- 
port—already the first commercial 
airport of the South. 


No report on this interesting ac- 
tivity would be complete without pay- 
ing tribute to the Dallas Flying Club 
and our very efficient postmaster, 
John W. Philp. 














Do Not Overlook— 


——~Direct Mail Advertising, when you 
make your advertising and selling plans 
and appropriations for 1927, for, next to 
personal salesmanship, it is the greatest 
selling force in present-day business. 


And to get maximum results, Direct Mail 
Advertising, like all other forms, must 
be well planned and executed. 


As specialists in Direct Mail Advertising 
and Sales Promotion, we prepare and con- 
duct complete Direct Mail Campaigns or 
assist sales or advertising executives in the 
preparation or execution of any part of a 
campaign—from the idea to the mail box. 


a 


Commercial Printing €9 
Letter Service Company 


Premier Mail Advertising Service of the Southwest 


918 Santa Fe Building 


2°8168 - 2-8169 - 2-3393 
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W E have very desirable office 
space arranged with warehouse 
or exhibit space adjacent 
thereto. 





The service 
you buy 
from us is 
based on 
forty years 
of 
experience. 






Our 
facilities 
unequaled 

in the 
South 





Dallas Transfer and Terminal Warehouse Co. 


SECOND UNIT, SANTA FE BUILDING 


DALLAS, TEXAS 
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For those who love to Go! 








The Lure of travel is inborn 


to everyone. Your Christmas 
gift--in the form of Padgitt 
Luggage---will bring joy to 


the recipient wherever he goes. 


PADGITT BROS. CO. 


1020 Commerce Street 
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FRED A. JONES 
Consulting and Constructing Engineer 


| Reports and Appraisals 
For Public Utilities, Industries and 
Investment Bankers 


Interurban Building Dallas, Texas 


Twenty-Fifth Year in Business in Texas 











Retailers 
(Continued from page 10) 

Early Holiday Shopping Campaign 
N a more extensive way than ever 
before, the retail merchants func- 
tioned this fall in promoting earlier 
holiday shopping, in line with the re- 
quest of Postmaster General Harry S. 
New, who wishes to keep holiday con- 
gestion of postal facilities at a mini- 
mum. In addition to group and in- 
dividual advertising, holiday stocks 
and show windows were arranged 
earlier than usual, stores were even 
more elaborately decorated than 
usual and the two main retail streets 
were uniformly decorated with Christ- 
mas greenery. Frank Reedy was the 
chairman of the Holiday Trade Pro- 

motion Committee. 


The Association co-operated closely 
in the Fire Prevention Campaign, 
Statewide Manufacturers’ Week, and 
various other campaigns. Space in 
show windows has been gladly given 
by the retailers in promoting all 
meritorious movements. The retailers 
have heartily supported that im- 
portant and valuable innovation, the 
air mail. A committee from the As- 
sociation has worked in co-operation 
with the Kessler Plan Association. 


Entertain State Convention 

OR the first time in many years 
k the Association entertained the 
convention of its own State organiza- 
tion, the Retail Merchants Associa- 
tion of Texas, meeting jointly with 
the State Retail Credit Men’s Asso- 
ciation and the Retail Secretaries’ As- 
sociation. A number of other im- 
portant retail conventions were enter- 
tained by their respective local 
groups, among the largest being the 
Texas Pharmaceutical Association, 
the Texas Retail Dry Goods Associa- 
tion, Texas Retail Coal Dealers As- 
sociation, Texas Service Grocers 
Association, etc. Among retail con- 
ventions which local retailers have 
been active in securing for next year 
are the Texas-Oklahoma Shoe Re- 
tailers Association, Texas-Louisiana 
Retail Jewelers Association, Texas 
Automobile Dealers Association, Tex- 
as Retail Clothiers Association, Tex- 
as Music Merchants Association, and 
many others. Members of the Retail 
Merchants Association have been 
most generous in contributing to 
entertainment funds for various Na- 
tional conventions held here. 


Legislation affecting retailers has 
been given close study—local, State 
and National. The Association has 
co-operated with the Better Business 
Bureau, Merchants’ Retail Credit As- 
sociation, Stores’ Mutual Protective 
Association, in activities looking to 
the welfare of the general public, as 
well as retailers. 


Uniform opening and closing 
arrangements of stores have been 
handled through the _ Association, 
these applying to summer closing, 
closing for certain holidays and simi- 
lar projects. Helpful publicity has 
been given by the local daily press on 
retail affairs. The President and 


Secretary of the Association have 
given considerable time to improving 
highway 


connections with Dallas. 
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Conventions 
(Continued from page 10) 


tendence of the National Educaticnal 
Association, which will draw upwards 
of 12,000 visitors; National Associa- 
tion of Sheet Metal Contractors, Na- 
tional Vocational Guidance Associa- 
tion, National Association of Railroad 
and Utilities Commissioners, Educa- 
tional Research Association, Ameri- 
can Society for Municipal Improve- 
ments, National Association of Deans 
of Women, National Society of Col- 
lege Teachers of Education, Educa- 
tional Press of America, American 
Life Convention, National Society for 
Study of Education, American Asso- 
ciation of Teachers’ Colleges, Na- 
tional Association of Kindergarten 
Supervisors, International Blue Goose, 
National Association of School Prin- 
cipals, National Professional Golfers’ 
Association official tournament, Na- 
tional Association of High School 
Inspectors, National Association of 
Chiropodists, Elementary School 
Principals of America, National As- 
sociation of Mathematics Teachers, 
National Asphalt Association, Na- 
tional Council of State Superintend- 
ents, Department of Rural Education, 

5 .; National Council of Pri- 
mary Education, International Asso- 
ciation Knights of the Round Table; 
International Convention of the Phi 
Chi Medical Fraternity; National As- 
= of Professional Baseball 
Clubs. 


Favorable decision on several other 
national conventions is expected. Sev- 
eral hundred State or district conven- 
tions have been secured for 1927 or 
succeeding years. Work has_ been 
active on quite a number of national 
conventions that Dallas hopes to se- 
cure during 1928, 1929 and 1930. Con- 
ventions do not come to Dallas by 
accident. It is true that quite a num- 
ber are secured without assistance 
from the Chamber, but we are always 
glad to render co-operation, and 
somewhere down the line the Cham- 
ber renders assistance in connection 
with -securing or handling almost 
every convention of importance that 
is obtained for our city. 


Here’s How You Can Help 


HERE is no man or woman in 

Dallas who does not belong to 
some one or more organizations hold- 
ing conventions at regular intervals. 
Will you not d’scuss with the Conven- 
tion Manager of the Chamber the 
possibility of securing your conven- 
tion for your home city? This De- 
partment wishes to extend most sin- 
cere thanks to every individual or 
organization that has aided in secur- 
ing or handling conventions here. 





COST OF BUILDING CON- 


STRUCTION 
1913 Costs—100 
October, 1926 
All Other 
States Texas 
Frame s . 203.8 205. 


Brick, Wood Frame...... 214.6 200. 
Brick, Steel Frame..... 198.9 187. 
Reinforced Concrete .... 202.2 189. 
All Construction ......... 204.9 195.3 


—American Appraisal Company. 
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Save Money! 
Cut Your Overhead! 


The Average Cost of Hiring a New 
Employee $65.00 | 


ET us help you to save that expense 

or at least part of it, by placing you 
in touch with particularly qualified 
people. 





Our placement services function 
without cost to either employer or 
employee and is national in its scope. 


~~ 


|; We will appreciate an opportunity 
to tell you about how it is done, if you 
will phone, wire or write 


INTERNATIONAL 
ACCOUNTANTS SOCIETY, Inc. 


1412 Republic Bank Building 
Phone 2-7092 
DALLAS, TEXAS 


PROFESSIONAL TRAINING IN 
ACCOUNTING AND MANAGEMENT 











Dallas Market 


hasa large modern factory, 
comparing favorably with 
any in the country devot- 
ed to the manufacture of 


Show Cases 


and Fixtures 
for the Dry Goods, 
Millinery, Jewelry 
and Drug Trades. 


From Manutacturer direct to you—at a saving 
in price and freight eae ym 


SOUTHERN FOUNTAIN & FIXTURE MFG. CO. 


1900 Cedar Springs DALLAS, TEXAS Phone 7-6098 
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Financing the 
Wholesale Distributor 


& S Dallas grows in the volume & 
of business and the number of 
concerns engaged in wholesaling 
and distributorships for various 
products and lines, it becomes of 
growing importance to this com- 
munity and to wholesale concerns 
that this bank offers sound finan- 
cial facilities to such businesses. 
In addition to adequate resources 
and strong general policies, job- 
bers and wholesalers find at the 
American Exchange National Bank 
an experienced knowledge of their 
financial trials and requirements. 


CYte AMERICAN EXCHANGE 
NATIONAL BAN K 


Constructive Banking since 1875 


7] 











\ 


S e e 

The Sign of Quality 

x in 

% 

x The World of Auto Insurance 

; ~vand the emblem on an auto- 

~ mobile insurance policy that 

. signifies a wise buyer, one 

* who insists upon sound pro- 

* tection for its lowest net cost. 

é Is this Emblem on your Policy? 

* EMPLOYERS CASUALTY COMPANY 
¢ A Stock Company that Shares Profits with Policyholders 

@ HOMER R. MITCHELL, V. P. & Gen'l Mgr. _—W. B. HEAD, Pres. 
‘ Interurban Bldg., Dallas 
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Industrial Department 


(Continued from page 11) 


Southwest that will enable business 
executives in any line of business to 
determine the possibilities of this 
section in their respective lines. With 
this information compiled from 
authentic sources and attractively 
presented, the Department is in posi- 
tion to make up a special report for 
practically any business, that will 
give the executives in charge of 
establishing plants or factory branches 
the specific information they require 
in reaching a decision—the informa- 
tion they themselves would compile 
had they the facilities for analyzing 
the Southwest. 


The Department is operating on 
the theory that the selection of a city 
in which to establish a manufactur- 
ing plant or a distributing branch is 
a scientific problem, and that such a 
location can be selected only after a 
thorough analysis of basic facts with 
reference to the territory in question. 
It is the Department’s aim to as- 
semble these facts accurately, and 
present them graphically and in con- 
venient form. Much of this work has 
been done during the last three 
months, and this part of the Depart- 
ment’s program will be completed by 
the end of 1926, and will give the 
Department a fund of basic, funda- 
mental information with reference 
to the Southwest and facilities at 
Dallas for serving the Southwest 
that will be widely disseminated in 
1927, in an effort to still further con- 
centrate the manufacturing industry 
of the Southwest and the distribution 
of merchandise in the Southwest at 
Dallas. 


-———0 


Wholesale Merchants 


(Continued from page 9) 





now under the direction of John W. 
Allen, the Wholesale Luncheon Club 
is demonstrating its usefulness in 
bringing about a closer co-operation 
among the different wholesale houses 
in the Dallas market and in helping 
work out a unified market policy. 


During the past six and one-half 
years the Wholesale Merchants’ As- 
sociation has expended the following 
very formidable sums in the advertise- 
ment of this Southwestern market 
place: 


Expended for advertising......$125,000 
Expended for 138 style shows 90,000 


Expended for railroad fare 
“Re eee meres totes 180,000 


MY oi cussobentcasiecctcasstonveccoeeee $395,000 


The regular mailing list consists 
of 29,817 merchants, and this list is 
kept checked and up to date in every 
particular. 

The Wholesale Merchants’ Associa- 
tion looks to 1927, ready to accept 
every responsibility the new year will 
impose, and fully equipped to avail 
itself of every opportunity this 
territory offers. 1927 will be a good 
year for the Dallas Wholesale Market 
because the merchants in this market 
are determined to make it such. 
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Publicity and Foreign Trade 


(Continued from page 11) 


engravings have been _ furnished 
newspapers, journals and magazines 
throughout the country. In sixty- 
three instances, articles have been 
furnished besides. 

In supplying information it has 
been the strict policy of the organiza- 
tion to adhere strictly to facts; and 
the conservatism of the Dallas Cham- 
ber of Commerce has gained for it 
the respect and confidence of business 
men in all parts of the country. It is 
only natural that in order to keep the 
information regarding the city up-to- 
date a large number of surveys must 
be undertaken, but such care is exer- 
cised that they generally check out 
closely with Government figures. As 
an example, a survey completed in 
November, 1925, was within 7% of 
the Department of Commerce report 
released nine months later. Popula- 
tion estimates are never made, as 
statistics of this nature live under a 
constant barrage of criticism and dis- 
trust. 

“Dallas” has followed a very defi- 
nite editorial policy during the year, 
that of fostering the industrial con- 
sciousness of the city; developing 
new angles to the business and social 
life of the community and reflecting 
the growth and progress of the city 
whose name it has the honor to bear. 


“Dallas Weekly” was started at the 
first of the year to keep the members 
of the Chamber of Commerce in- 
formed as to its work and to bring 
them into closer contact with the 
organization. 


Beyond Our Borders 
OREIGN trade bears a direct and 
intimate relationship to manu- 

facturing. The increasing volume of 
Dallas-made products has stimulated 
a greater interest in exporting and 
the work of the Foreign Trade De- 
partment has been heavier than in 
any year since 1919. In 2,567 in- 
stances this department has furnished 
export information to local firms. As 
the co-operative office of the Bureau 
of Foreign and Domestic Commerce, 
it has been active in arousing the in- 
terest of local manufacturing con- 
cerns in the markets of Mexico, Cen- 
tral America and Northern South 
America. 


Because of its close contact with 
the Bureau it is equipped to furnish 
mailing lists, credit reports and in- 
formation regarding selling methods 
in any country in the world. 

0 
KNOW TEXAS 


In 1926 Texas stood fourth among 
the States in the percentage of in- 
crease in income tax payments as 
compared with 1925. Texans paid al- 
most forty-three million dollars in 
Federal taxes in 1926. 


According to the latest census the 
average Texas family contained 4.6 
persons compared with 4.3 for the 
whole country. 








The value of school buildings in 
Texas is in excess of ninety million 
dollars. 
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for Office Furniture placed with 
ASKEW is conclusive evidence 
of your good judgment. 


— Office Furniture Exchange “— 
310 N. Akard St. 7-1220 


























GAS INSTALLATION 
Industrial 





FTEN our customers are careless 
about their gas equipment, just 
because this city has such an in- 
expensive fuel. There are restau- 
rant ranges in town using more 
gas than is necessary, industries 

' that are not getting perfect com- 
Dinan and large buildings that are wasting heat. 





There are certain types and adjustments that 
exactly suit each applidnce and use. 


Ask our engineers. 


THE DALLAS GAS COMPANY 


Dispensers of Natural Gas 















































Let Fellow-Members 


Serve You 


Where to Get What You Want 


When You Want It 














Accountants 
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Schoolar, Bird & Company 


C. H. Schoolar, C. P. A., President 


George 
Established 


H. Bird, Sec’y & Treas. 


Nineteen Years 
AUDITS :-: SYSTEMS 
TAX SERVICE 


Santa Fe Building 
Dallas, Texas 


in the Southwest 
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Attorneys 











J. L 


M. 
oO. 


1106-1112 Southwestern Life Bldg. 


A. Fountain H. 
L. E. Exuiort W. Hz. 


BURGESS, 


BurcEss L. E. Burcess 
N. CuresrMan O. D. Brunpince 
A. BareMan 
Wuire 


BURGESS, 
CHRESTMAN & 
BRUNDIDGE 


Attorneys 


General Civil Practice 


Specialties— 


Corporation, 
Real Estate Practice. 


Insurance, 


Machinery and 











Automotive Equipment 








Automotive 


Electric Company 


900 So. Ervay St. 


Sales and Service 

for Automobile 

electric equipment, 

speedometers, mag- 

netos and carbure- 
tors. 


7-1101 








Bookbinders 


Who’s Where in Dallas 


A CLASSIFIED LIST OF ADVERTISERS 


American Elevator & Machine Company......35 
American Exchange National Bank, The......30 
Eo eee ene 23 
Association General Contractors of America, 


(Dallas Chapter) ................ ae | 
Askew Office Furniture Exchange ..31 
Atlas Metal Works ...... 32 
Auto Car Sales & Service Co. of Texas 2 
Automotive Electric beset : cite esi 
Bateman, Earl Y. ..... — a 00-88 
ee 33 


Burgess, Burgess, Chrestman &* Brundridge 32 
Callahan, W. E., Construction Company......33 


Cannon Ball Towel Supply stasis : 32 
Clarke & CiOMrte  q...2.-.-..ceisen 31 
Clem Lumber Company .. 33 
Commercial Printing & Letter “Service Co...27 
Couch Armature Works .... m pesacneslen 33 
Dallas Gas Company .. ° = 31 
Dallas Label & Box Works an 88 
Dallas Mailing Company ....................................33 
Dallas Morning News, The...... 3 
Dallas Open Shop Association : 17 
Dallas Power & Light Company...... an cde 
Dallas Towel Supply Co. 24 


Dailas Transfer & Terminal Warehouse 
IID 553.55, chsh shag catcackapne\tictaeraseneevetssobos 


Dallas Typewriter & / Supply ‘Company ..33 
Deans, Harry ........ 36 
Ediphone .... — 26 
Employers Casualty. “Company Kine 
Ewing, S. L., Company ee oe ..89 
Exline-Lowden Co. .. ‘ paeeeee 19-22 
Faubert, E. ses ssevanesiatcp ca bich tans teats ee 34 


“Realty Company ; 38 


Flippen- Prather 
Company ; ans 33 


Heitman Optical 





International Accountants Society, Inc. 

International Travelers Association................34 
Johnson, John J. .......... 33 
Johnson, John J. (Photostat Prints) 33 
Johnston Printing & Advertising watonctstied 34 
Jones, Fred = 28 
Julian, Cochran & Carter . ies ee 
Kelvinator-Dallas, Inc. coaied ees 
Kirkpatrick- La agen Company | 
Koenigsberg, S. ............ « = 04 
SS, SEER os perce eee sissies 
Lone Star Gas Company ° , 24 
Mayfield, M. M. nee. aie 
Metropolitan Business College ; seseee- BO 
Miller, Lawrence ............. es 33 
Myers, Noyes & Forrest _ pkey oras 33 
Nuss, Henry a : 32 
Noveity Art Co. .... : Pan ieen wat 
CR bie) Rea cnet ods none eens 32 
Padgitt Bros. Co. ................ i 28 
Prendergast, A. C. & Co. . | 
Republic National Bank ...... ee 
Republic Trust & Savings Bank. che 32 
Rogers, Frank .... aaeaies 33 
Stewart Office Supply Co. : 4 
Southwest Printing Co. ae | | 
Southern Fountain & Fixture Co. 29 
Schoolar, Bird & Co. m ; cams 32 
Southwestern Blue Print Co. .... 33 
Southwestern Bell Telephone Co. .......... er yi 
Stevenson Printing Co. ? 33 
Smith & Rawlings Sate nae se 33 
Texas Typewriter Co. ...................- : ..33 
Victory Wilson .......... RE AET IES . ee 
West Disinfecting Co. . Ledieatdcodlieadaa 33 
White Engraving Co. ........... We 33 
Zeese, A. ip ccctacan canner auiantah as 15, 16 
Zubert & Zuber . EDEN iipert ene mneee eS: 


Banks 











Office Phone 


/ 


HENRY NUSS 
BOOKBINDER 


and 


PAPER RULER 


Loose Leaf and Binders 


416 South Ervay, Dallas 


Res. Pione 


5561 35-4613 











A Complete Banking, Trust and 
Investment Service 


THE REPUBLIC 
NATIONAL BANK 


REPUBLIC TRUST & 
SAVINGS BANK 


Dallas, Texas 





Sheet Metal 








ATLAS 


Standard of the Southwest 


—Corrugated Roofing 
—Keystone Culverts 
—Stock Tanks 
—Wagon Tanks 


Atlas Metal Works 
DALLAS 














Stationery 











| 
| OD EE SERVICE 
for every 
LEGAL STATIONERY 
REQUIREMENT 
Largest Publishers 8 Distributors of 
TEXAS STANDARD FORM 


LEGAL BLANKS 


in the world 


THE ODEE COMPANY 
The Legal Supply House 
Main at Poydras 
Phone 7-6994 Dallas, Texas 

















Stamps—Rubber 








FRED L. LAKE & CO., Inc. 
RUBBER STAMPS 
CONVENTION BADGES 





2 bus i, a7, 
1a ait Ge 


STENCILS—SEALS 
1015 Elm St., Dallas 



























Towel Supply 








CANNON BALL TOWEL SUPPLY 
COMPANY 


2009 Orange St. Dallas, Texas 


Everything furnished in the 


Towel Supply Line 


SERVICE UNEXCELLED PHONE 2.2736 
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Armature Works 


Engineers 














Couch Armature Works 
Electric Motor Specialists 


Rewind, Rebuild and Repair 
Power Motors and Generators 


Griffin & Camp Phone 2-4775 





MYERS, NOYES & FORREST 


CONSULTING CIVIL ENGINEERS 


1107 Mercantile Bank Bldg. 
DALLAS, TEXAS | 


Surveys, Investigations and Reports 












































Blue Prints 
We. d. JONSON 
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J SLUE-PRINTPAPER © » ig 
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1912 N. St. Paul St. 
Telephones: 


2-6729 17-4218 





Commercial Photographers 





Engravers 





> 
RY Re 
See 


a 


ON 


Insurance 





Photostat Prints 








larged or Reduced of any Written or 
Printed Document. Legal and Commer- 
cial Papers, Letters, Drawings, Maps, 
Ete. 


| Facsimile Copies at Original Size, En- 


JNO. J. JOHNSON 
1912 N. St. Paul St. 
Telephones: 2-6729; 7-4218 











Mailing 





Letter Copy Mailing Lists 
Multigraphing Maycut Letters 


DALLAS MAILING CO. 


19164% Main St. 
7-6538 

















Kirkpatrick-Thompson Co. 
Insurance, All Kinds 
Surety Bonds 
Standard Stock Companies Only 
Phone Us 2-7184 


Real Estate 











1001-8 Praetorian Bldg. 

















Frank Rogers 


Photographs for All Purposes 
1304 ELM ST. PHONES: 2-4619; 2-6321 

















LAWRENCE MILLER 
REALTOR 
Business and Industrial 


Properties 


1505 Allen Bldg. Phone 2-7675 
































HARRY BENNETT 
Commercial Photography 
2108 McKinney Ave. Phone 717-5171 
We photograph anything anytime 
HARRY BENNETT, Prop. 

















Labels 
FOR 
We fabelo EVERY 
MAKE PURPOSE 





Juus) Jase, AND bad Worxs 


PHONE 2-2927 1601-3-5 PATTERSON AVE. 


Sheet Metal 





~ Skylights. 
Mi Sheet Meta! 





~ Smith é & Rawlings 





PO nesses 

















Business Colleges 


BUSINESS COLLEGE 
DALLAS, TEXAS 
“The School With a Reputation” 
Has Made Good Since 1887 
Absolutely Thorough and Reliable 


A Position for Every Graduate 
Write, Call or Phone for Catalogue. 





Lumber 








TYPEWRITERS and ADDING MACHINES 
Neosty'e Duplicators 
TEXAS | 








TYPEWRITER 
COMPANY 
Phone 2-254! | 
1015 Main St 























Ss. L. Ewing 
Company 
TYPEWRITERS 
1606 Commerce 
2-3026 Dallas 












































Contractors YPIO 
- W. E. CALLAHAN CON- 
We COERUCTION CO. 
President Vice te sY PTO 
General Dice, 101-89 Kithy Bldg. HEITMAN OPTICAL Co. 
Dallas, Texas OPTOMETRISTS 
Drainage, Irrigation, Railroad, Levee 1602 MAIN ST. “DALLAS 
Disinfectants Printers 








WEST DISINFECTING CO. 
PHONE 2-2973 
Ross and Magnolia Streets 
World’s Largest Manufacturers of 
DISINFECTANTS, LIQUID SOAP, 
PAPER TOWELS, INSECTICIDES 
AND SANITARY APPLIANCES. 


KOTEX VENDING CABINETS 























JOHN SCHWARZ 
Phone 2-5708 
DALLAS 

TYPEWRITER & 

SUPPLY CO. 

Standard and Portable 
Typewriters 

1519 Commerce _ St. 














sovPanrinelo| 


HIGH CLASS PRINTING 
roche STEEL DIE EMBOSSING 
COPPER PLATE ENGRAVING 


2012 BRYAN ST. AT HARWOOD 
ON DALLAS _7e 

















Z 
I Advertise in ‘Dallas’ 


| For rates and information, call 
i EARL Y. BATEMAN 


| Advertising Manager 
2-5425 
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Portal to the Graphic 
Arts Building, where 
quality of typography 
and presswork com- 
bines with quality of 
salesmanship in all 
forms of advertising 
literature. 


60 &: 
of “Dallas” 


--marking the successful and satisfac- 
tory completion of five years of service 
to the Dallas Chamber of Commerce-~ 
another tribute to the ability of the 
organization, which is the Johnston 
Printing & Advertising Company, and 
the standard of workmanship which it 
has maintained as printing and adver- 
tising craftsmen. 


Sa 


JOHNSTON 


Printing €? Advertising Co. 


McKinney at St. Paul - Phone 7-2122 
DALLAS 


OROODIGOROORCOKGORGORLGOKLONGORG 














S. KOENIGSBERG, Inc. 


TAILORS AND IMPORTERS 


Fall and Winter Suitings 


Upstairs—1306} Main St. 




















C. B. ZUBER 


F. M. ZUBER 
ZUBER & ZUBER 


Wholesale Collections 
408 Santa Fe Building 


Established 1918 




















HOME OFFICE: DALLAS 


Our Health and Accdent policies provide $5,000.00 for accidental death and guarantee 
a monthly income to policy holders disabled by sickness or accident. Special policies for 





business and professional men at very attractive rates. Nearly 
a quarter of a century of unexcelled insurance service—over 
$1,600,000.00 paid in benefits. 


INTERNATIONAL TRAVELERS’ ASSOCIATION 
Price Cross, Pres. 


Dallas Texas Ben Haughton, Sec’y 














MERCHANT TAILOR 


Many stylish fabrics are now on hand for that Fall suit or overcoat 


Phone 


204-5 Continenta! Blde, 





Southwestern Development 


(Continued from page 11) 


half of the total number in Texas. At 
the annual banquet given for Cham- 
ber of Commerce secretaries during 
the State Fair of Texas, 113 secre- 
taries and 16 presidents were present. 
Visiting retail merchants are found 
to be a splendid source of information 
and every effort is made to return 
their visits. 

Because of its contact with the 
territory, the Southwest Development 
has worked closely with the Highway 
Committee to bring about the com- 
pletion and improvement of all- 
weather roads leading into Dallas 
from all parts of the Southwest. A 
considerable part of the Department’s 
efforts are now being devoted to 
highway activities. 

Building Good Will 
NTER-CITY relations, especially 
between larger cities, have been 

made more cordial, and many ex- 
amples of co-operation for the gen- 
eral good of the Southwest or some 
part of it could be cited. 

Close co-operation has at all times 
been maintained with national and 
regional organizations having for 
their aim the promotion of business 
prosperity. The importance of local 
Chambers of Commerce is at all 
times stressed. 

The Southwest Development Serv- 
ice is constantly compiling data on 
communities —their resources, de- 
velopment, problems, organizations, 
and leaders. A minute survey of 
current developments is maintained 
and all information is made available 
for other departments of the Cham- 
ber of Commerce and the public. 


On the theory that Dallas’ pros- 
perity depends largely on the pros- 
perity and development of the com- 
munities in her trade territory, the 
Southwest Development Service De- 
partment has continued its efforts to 
make Dallas the “Service Station of 
the Southwest.” 





OQ —— 


Membership—Service 


(Continued from page 12) 


tors can make in their efforts to pro- 
mote the welfare of the community. 

With this background the work of 
the Membership-Service Department 
takes on a greater measure of im- 
portance and the efforts of older 
members to obtain new ones bring 
into sharper relief their direct con- 
tribution to the advancement of the 
interests of Dallas. 

During the first eleven months of 
this year, 862 firms or individuals 
joined the organization. In request- 
ing them to cast their lot with those 
who have, for many years, made pos- 
sible a work whose benefits are com- 
mon to all, the thought was driven 
home that the Chamber of Commerce 
was not a separate entity, but the 
combined energy, the _ collective 
power of the citizens of Dallas. 


It is not alone the number of new 
members that have joined that is 
gratifying, but the fact that during 
the past year more personal and tele- 
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phone calls for assistance and in- 
formation have been received than in 
any previous year in the history of 
the organization. The work of the 
Chamber of Commerce is so diversi- 
fied that there is hardly a commercial 

subject that it has not studied. Its At ae MwA ¥ FIELD 
files are packed with valuable data e ad 
and a constantly increasing number 
of its members are referring their 


whats and wheres and whys to it. L U M B E R 


OQ--- 
Manufacturers 


(Continued from page 10) Elm and T.& P. Tracks All Phones 3-2171 














story was not hard to put over. It is 
believed, as a result of this campaign, 
that the people of this city are be- 
ginning to realize that its factories 
are rapidly developing into im- 
portant industrial concerns and that 
the growth of the factory system is 
dependent on our own efforts rather 
than upon those of others. 

In carrying out its plans to call at- 
tention to manufacturing oppor- 
tunities, the department secured the 
co-operation of the Industrial Section 

| of the Chamber of Commerce. Sur- 

{ veys covering men’s and women’s 

| clothing, kaolin, glass bottles and 
roofing have already been published. 
Several other subjects will be 
covered and are now in the course of 
preparation. 

In line with the general policy of 
the Dallas Chamber of Commerce to 
work for all those things which make | 
for the advancement, not alone of | 
Dallas but of Texas and the South- ||| 
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Sauk des Wietiahensan” Uaacamene WA 
did not attempt to have a separate y li 





exhibit at the State Fair of Texas, | 
but joined the Texas State Manufac- | 
turers’ Association in making this | 
year’s industrial exhibit a success. A | 


a 
rid@ oF appear- 
considerable number of local factories 
furnished action exhibits which _ |} e ; 
caused agreat deal of interest. | ance be @ IC 0 
A thirty-two page illustrated direc- 
| 
| 








tory of Dallas manufacturers was | e 
published in October. This directory . 
is being sent to merchants through- ; i Son a r 
out the territory and is another serv- | | 
ice that the Manufacturers’ Depart- | e 
ment offers towards making buying | 
in Dallas an easy matter. | ma "4 alt, OU 
A city to be truly successful, must @ 
be well balanced. Dallas was built | 
and has gained its fame on distribu- 
tion. Today, manufacturing is _ be- now OU ard W@ ee 
ginning to take its place in the com- , 
mercial councils of Dallas and it is e é 
making of this city a more complete | 
market for jobbers and retailers of Fess@ Wi iS 
the great Southwest. . 
0 J 
ete label in your coa 
“TI should like to interest you,” said = 
SS a ee | TN 
accident insurance. Now you never 























know when someone will run off in 
your car when it is parked, and then 
there are accidents every day. Look 
I at your evening paper.” 


Cee §$ AMERICAN ELEVATORS ~ 
aes "booker ae sou av J. PEYTON HUNTER’ wise 


ad | . Thous h th 
Pn fi mht — AULT BY RAE RICAN ELEVATOR A MACHINE CO. SOUS it, &r 


“What’s your car?” hoses MMM OY 


“The street car.” 
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A New and Original 
Christmas 
Gift for Men 


A New Creation in Electric | 
Refrigeration 


The 
Buffet Kelvinator 


For Office—Bachelor Apart- 
ment, Den or Dining Room 





SPECIAL FEATURES EVERY MAN 
WILL LIKE 

Cigar humidor keeps smokes to suit your taste. Com- 
partment where refreshments are kept. Extra ice cube 
capacity for entertaining. Combination Safe-lock protects 
the contents. Two-inch corkboard insulation. Built to 
last for years. Interior—Pure white porcelain. Exterior— 
Solid Mahogany or Walnut Wood. 


Men Everywhere Are Finding the Buffet Kelvina- 
tor Indispensable to Happy Living 

It’s a man’s own special, private aid to hospitality and 
comfort—a modern triumph in personal luxury. 

This new creation in electric refrigeration will make 

an ideal gift that will be appreciated every month in the 


year. 


Kelvinator-Dallas Inc. 


BRYAN AT HARWOOD STREET 
Telephone 7-3668 

















THE RADIO THAT GOT EUROPE 


ARBORPHONE 


An 
Unusual 
Radio 


60" 


without 
equipment 
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Agriculture 


(Continued from page 12) 


removing over 5,000 unprofitable hens 
from profitable flocks, reducing the 
feed bill in many instances by more 
than fifty per cent, without cutting 
into profits. 

The Dallas County Official Egg 
Laying Contest, which closed its first 
year on December Ist, is the only 
official egg-laying contest in the Na- 
tion. The contest is now in its second 
year. Trap nest records were ob- 
tained on over one hundred and fifty 
birds, thus enabling the owners of 
the birds to begin pedigree breeding. 


Poultry 

| Epon educational poultry shows 

were held during the year in the 
county communities, giving the poul- 
try breeders an opportunity to adver- 
tise the advantages of pedigreed 
flocks. Dallas County is fast becom- 
ing a commercial poultry center, 
many new poultry plants having 
been established during the past year. 

Forty home orchards have been re- 
juvenated during the past year. Many 
of them were both pruned and 
sprayed. Some sections of Dallas 
County are admirably adapted to 
commercial fruit growing and the en- 
tire county is suitable for home 
orchards. 

Livestock feeding demonstrations, 
both in dairy and beef cattle, have 
been conducted with excellent results. 
Farmers and breeders are planting 
more feedstuff annually to carry 
them through the year. Twenty 
demonstrations were conducted in 
feeding. 

Thirty pure seed demonstrations 
were held during the year, emphasiz- 
ing the importance and necessity of 
pure line seed. Oats, wheat, corn and 
cotton were used in the demonstra- 
tions. 

Various phases of livestock and 
field crop improvement have been 
conducted through the county boys 
in the Boys’ Club Work. Over two 
hundred boys were engaged in this 
important piece of work. 

The relationship existing between 
this office and the farmers of this 
county is excellent and the results 
for the coming year will be limited 
only in proportion to the ability to 
convey constructive ideas to the 
farming interests. 
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Home Demonstration 


EPORTS of the home demonstra- 

tion agent show results which 
indicate that women and girls of Dal- 
las County are not the “isolated 
group” so often spoken of. In all 
the larger schools of the county 
where home economics are not offered, 
the girls have been organized into 
clubs which study food preparation, 
clothing and similar subjects. Practi- 
cal work is done in poultry, garden- 
ing and dairying. Home demonstra- 
tion clubs are conducted by the 
women of the county and the work is 
proving very satisfactory. Subjects 
covered during 1926 were: Budgeting, 
millinery, canning, gardening, art in 
the home, clothing, school lunches, 
and other home interest matters. 
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IT 1s WITH real pleasure that we extend our best 
wishes for your Merry Xmas and Happy New Year. 
And at the same time may we thank you for your 
cooperation during the past year. 

The helpful spirit which you have shown has and 
will continue to inspire us to do our best to keep 
your telephone service good. 


SOUTHWESTERN BELL TELEPHONE COMPANY 
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